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AUTOMATION, INNOVATION, PRODUCTIVITY – PRIORITIES
The 200th anniversary celebrations of Koenig & Bauer moved to China where, in Wuxi, printers from China, Hong Kong and 
Taiwan met. The new brand image of Koenig & Bauer, its modern corporate and product design were presented. But, more 
importantly, there were conversations between users of Koenig & Bauer technology and the manufacturer and, together, they 
looked ahead at the future of the print industry in China and elsewhere (see page 40 for more). Productivity and automation 
were considered the foremost priorities. And, of course, there was the emphasis on innovation. Picture here shows Chinese 
printers taking a close look at the milestones from the company’s history. In a way, the picture is indicative of the fact that 
romance is still very much alive in print. And that’s a healthy sentiment to take as we head into the New Year. 
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FROM THE EDITOR

Making use of modern technologies 
wisely is the way forward

Some of  the articles in this issue, based on 
presentations made at the WAN-IFRA India 
Conference in September, point to how the 

media of  today is functioning, how it has adapted and 
changed with the times and how it is gearing up for 
the future. BBC News has been scoring with stories 
that use a mix of  data visualisation and simple, stark 
facts. Its project, titled Life and Death in Syria, was 
able to convey to the outside world the dark world in 
Syria as the war raged. BBC News adopted a different 
way of  presenting information interestingly, rather 
than just use graphs and charts and illustrations. It 
established a Syria violation documentation centre, 
comprising a network of  activists inside the country, 
who worked to record the victims and the cause of  
their deaths. In the programme, the stages of  fighting 
were set out in terms of  civilian deaths, and how the 
price of  food and the functioning of  hospitals had 
changed during the period. Another technique was 
to use satellite imagery imaginatively, to show how 
the Syrian cities had changed visually over the years.

The Daily Star of  Bangladesh has captured the digital 
populace’s imagination with its bot service. With 
newspapers now having to compete for space with 
social media, the Daily Star had to think of  strategies 
to survive and grow and, so, it launched a Facebook 
Messenger Bot to engage better with readers. The 
bot provides content on demand. The technology 
makes it possible to identify reader preference using 
artificial intelligence and provides customised news 
alerts. Clearly, more money is now being spent by 
news publishing houses on social media.

Paper accounts for 50-70 per cent of  the total 
printing cost. Following best practices, using 
systematic procedures and optimising the process 
can go a long way in keeping costs down. Best 
practices in paper handling are important not 
only for economic reasons, but also for safety and 
environmental ones. WAN-IFRA’s OPHAL Project, 
a platform to optimise the paper chain, with tools to 
improve performance, is a remarkable initiative, built 
on existing knowledge and containing inputs from 
industry experts all down the supply chain.

Read how Rheinische Post AdLog GmbH handles 
the logistics of  the operation for Rheinische Post. An 

Sashi Nair
editorpiirind@gmail.com

automated Management Information System and 
a systematic planning approach help RP AdLog to 
reach the newspaper to readers on time. A system has 
been put in place to gather, analyse and manage data. 
IT tools for collecting geographical data and logistics 
tracking and planning are used.

How important is video? An article in the World 
News Publishing Focus, reproduced in this issue, gives 
the example of  Norway’s VGTV, the independent 
video company of  VG (Verdens Gang), the country’s 
most read online newspaper. The core focus of  
VGTV’s strategy is news video. Social platforms have 
changed consumer expectations. The challenge now is 
to “integrate video much better in the news journey”. 
The challenge is also to find ways of  telling stories 
differently, at the same time providing a seamless 
media experience

Mention  must be made of  the good work being 
done by PrintReleaf  in creating a global sus-
tainability standard by certifiably guaranteeing to 
re-leaf  the paper consumption of  PrintReleaf  
customers.  PrintReleaf  is a technology platform 
that measures customers' paper usage and certifiably 
reforests that usage on an equivalent basis.  The 
patented PrintReleaf  technology not only 
tracks paper consumption, but also monitors 
PrintReleaf  reforestation partners to ensure 
fulfillment.  Market-leading companies with a passion 
for the environment and a progressive concern for 
advancing environmental stewardship, together with 
their customers, can now rely on credible support. 
PrintReleaf, with the University of  Colorado, has 
now evolved a reforestation standard, which outlines 
operational, financial and organisational requirements 
for PrintReleaf  global forestry partners.  

While thanking readers and advertisers who have 
always stood by us over the years, here’s wishing all 
of  you a Very Happy, Healthy and Prosperous New 
Year. 
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Using big data to ensure 
reader engagement

The war in Syria had raged for five years and 
claimed the lives of  more than a quarter of  a 
million people. Millions had fled the conflict 

zone, but nearly 18 million people continued to live 
in the war-torn country — so what is life like for 
them? Conveying that to the outside world is what 
Life and Death in Syria seeks to do. 

Presenting a case study of  the 2016 project 
undertaken to mark the anniversary of  the Syrian war, 
at the WAN-IFRA World Editors’ Forum in Chennai, 
Bella Hurrell, assistant editor, BBC News, UK, said 

“We generally use lots of  inputs – maps, graphs etc. 
But that’s dry. People switch off  after a while. Also, 
Syria was overdone.”

Elaborating on the challenge, Hurrell said, “Often, 
people don’t like to look at line charts and other 
such things. So we had to think of  a different way 
of  presenting information interestingly in Life 
and Death in Syria.” The ideas they came up with 

BBC News won gold at the WAN-IFRA European Digital Media Awards for its project 
titled Life and Death in Syria, which brought the conflict there alive with a mix of data 
visualisation and simple, stark facts. Bella Hurrell, assistant editor, BBC News, UK, 
spoke about big data and reader engagement using the power of data visualisation. 
Susan Philip reports

really captured audience interest. For instance, the 
programme names many individual children who 
were killed in the war, along with the date of  their 
deaths, one after another. Accompanying each name 
is the legend saying that to see all the names of  the 
children killed the viewer would need 19 hours. “This 
has resonance with people,” she said.

The BBC established a Syria violation documentation 
centre, comprising a network of  activists inside Syria, 
who worked to record the victims and the cause of  
their deaths. In the programme, the stages of  fighting 
were set out in terms of  civilian deaths, and how the 
price of  food and the functioning of  hospitals had 
changed during the salient period. There was an 
astronomical increase in the price of  milk – it went up 
20000 per cent. The cost of  bread and rice had sky-
rocketed too. More than 50 per cent of  the hospitals 
that were well staffed and running at the start of  the 
war were either only partially functioning or closed in 
the five-year period. 

Another technique was to use satellite imagery 
imaginatively. It was used to show how the Syrian 
cities had changed visually over the years. Syria, 
particularly three cities, looked markedly different in 
terms of  being either lit up or in darkness over the 
years when seen from space. 

The presentation was tested on a range of  devices 
to ensure readability before being put on social 
media. It had a clear, comprehensive layout. “We had 
about 52000 page views,” said Hurrell. There were 
some issues, such as the video at the top playing 
automatically. These issues were brought up through 
feedback during user testing. 

Earlier, in 2015, BBC had an interactive programme 
on refugees fleeing Syria, called Syrian Journey. The Ph
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Bella Hurrell at the conference.
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viewer was put in the shoes of  a refugee, and had 
to choose his or her own escape route. It was a fun 
project to do, but it did draw some flak, said Hurrell. 

Life and Death in Syria has been translated into 12 
different languages – a clear indication of  its impact. 

Some key points
Remember to:

Collaborate across teams and 	
disciplines

Experiment with visual storytelling	

Hire people with the right skills	

Think about the user and how they 	
will view or connect

It’s best always to ask people, but 	
check facts before using such data

<

Log on to
www.pressinstitute.in 

to read more such articles
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The use of social media bots 
is taking journalism places 
In a situation where the printed word has to jockey for space with the digital one, new strategies have 
to be developed to stay on top of the game. The Daily Star of Bangladesh has captured the digital 
populace’s imagination with its bot service. Susan Philip had listened to Tajdin Hassan of the Daily 
Star making a presentation at the WAN-IFRA Conference

The Daily Star, the leading English daily of  
Bangladesh, has a circulation of  60000 and 
a readership of  300000. Encouraging figures, 

but, given the digital adaptation that the country is 
experiencing, newspapers now have to compete for 
space with social media. This fact prompted the Daily 
Star to think of  strategies to survive and grow as well, 
and it came up with what looks like a winner. 

Tajdin Hassan, head of  Marketing, Daily Star, said 
60 per cent of  the total population of  Bangladesh used 
social media. Most were on mobile devices. While 
globally the growth was 10 per cent, in Bangladesh, 
Internet users were growing at 17 per cent, he said. 
Active social media users were growing far faster in 
Bangladesh than the global average, too. Further, 
there was 77 per cent traffic on mobile devices in 
India.  Desktops were declining, tablets increasing. 
People were migrating from big to small screens. 
FB experiences exponential growth in Bangladesh, 
Hassan added. 

More money was being spent on social media. 
Facebook traffic was likely to increase to 34 per cent 
in 2018, compared to 7 per cent in 2002, Hassan told 
the WAN-IFRA India 2017 conference.  Taking these 
developments into account, the Daily Star launched a 
Facebook Messenger Bot. “We needed to engage with 
readers. Our reader segment is niche. That was the 
trigger for the Messenger Bot,” he said. The concept 
got the attention of  readers migrating to digital.

Hassan traced the social media journey from 2008 
to the present – from Facebook campaigns to Chatbot 
services. It took three months to set up. There were 
initial hiccups, but now the going was smooth, he 
said. 

The bot provides content on demand. One of  the 
advantages of  the technology is that it is possible to 
identify reader preference using artificial intelligence, 
and provide customised news alerts. Readers can 
subscribe to the kind of  news they want – be it 
breaking news, sports, or other categories of  choice. 

The service is being unveiled in stages. After the 
launch, fundamental features were provided in the 
first quarter. The second quarter saw a campaign 
to popularise it among the youth, said Hassan. 
Subscribers have gone up from 30000 to 50000. 
With continued popularisation, a subscriber base of  
around 100000 is expected. 

In the third quarter, Daily Star is planning several 
services, and if  all goes well they plan to monetise in 
the fourth quarter. Already, the group is in talks with 
advertisers in this regard.
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Tajdin Hassan engages with the audience during his presentation.
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The paper supply chain is complex. More than 
400 tonnes of  paper are shipped every year. 
Each roll or pallet was handled 10-20 times – 

each time it was a risk, Werfel told the delegates at the 
WAN-IFRA 25th Annual Silver Jubilee Conference 
in Chennai. 

Paper accounted for 50-70 per cent of  the total 
printing cost. Doing it right the first time by following 
best practices and using systematic procedures and 
thereby optimising the process could go a long way 
in keeping these costs down, he said, speaking at the 
session on Shaping the Future of  News Publishing. 

Best practices in paper handling were important 
not only for economic reasons, but also for safety 
and environmental ones, Werfel said. “Specialised 
knowledge on paper is dwindling, but you don’t need 
to re-invent the wheel – that’s why WAN-IFRA came 
up with the OPHAL project, a platform to optimise 
the paper chain, with tools to improve performance.”

The IFRA Newsprint and Newsink Guide of  1993 
was a ‘best practices manual’ free for all users, but 
there had been only 880 downloads, Werfel said, 
though the book was of  interest for everybody and 
provided comprehensive coverage. 

The object of  the project was to reduce avoidable 
waste and damage across the value chain, to improve 
safety as well as economic and environmental results, 
Werfel said. All printing processes for rolls and sheets 
of  paper, for paper suppliers and movers across the 
supply chain would benefit from it, he was convinced. 
The project was built on existing knowledge and 
contained inputs from cross-industry experts all 
down the supply chain. 

The first three chapters cover the basics. There are 
two chapters on handling equipment and techniques. 
Others deal with transport – road, rail, container and 
shipping being the modes used. There is minimal text 
with the accent on pictures and graphics, to illustrate 

A look at a cross-industry 
project on handling paper
Is your paper always fit to print? Manfred Werfel, deputy CeO, WAN-IFRA, provides an overview of 
the paper supply chain, and the best practices the industry can follow to optimise paper use – one of 
the most expensive components of the printing industry’s costs 
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the points made. The e-book lends itself  to need/
interest-based usage. The guide and updates can be 
accessed free of  charge by registering at www.ophal.
info. 

Manfred Werfel speaks at the conference.

<

Vinay Kamat, editor of Khaleej Times, Dubai 
has been appointed as the new editor for Mint, 
one of India's leading business and financial 
dailies. He will join the office on February 16, 
2018. The post had been lying vacant since late 
September 2017 after Sukumar Ranganathan, 
was appointed to head Hindustan Times.

Kamat is a postgraduate from the University 
of Banglore and holds 30 years of editorial 
experience with him, across platforms like print, 
magazines, digital and mobile. Prior to Khaleej 
Times, Kamat was the resident editor for The 
Times of India, Bangalore. He has also worked 
with DNA where he launched the broadsheet 
product in Mumbai and Bangalore. <

Vinay Kamat is new editor of Mint
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An automated MIS (Management Information 
System) and a systematic planning approach 
help RP AdLog to reach newspapers to 

readers on time, every time. Talking of  the logistics 
behind the key services RP AdLog provides to the 
Rheinische Post Media Group, Michael Kiessweter, 
managing director of  the company, said around 3500 
deliverers covered around 5500 km daily to deliver 
120 million newspapers a year. 

The whole operation was meticulously timed, 
Kiessweter said. Content insertions were done in 
processing centres, and then the RP AdLog took over.  
Between 100 and 130 transport vehicles went into 
the delivery areas, he said, explaining that there were 
pre-determined drop-off  points such as bus stops 
where the products were unloaded.  Deliverers might 
be waiting at the spots, or would come subsequently 

A case study in smooth 
newspaper delivery 
Thousands and thousands of newspapers reach subscribers’ mailboxes in Germany at dawn each 
day, come rain or storm or snow. It’s easy to take that fact for granted. But behind the everyday 
happening, there runs a huge, oiled machine. Rheinische Post AdLog GmbH handles the logistics 
of the operation for Rheinische Post, and also for its rival publications in the supra-region. Michael 
Kiesswetter, managing director of the company, presented a case study on the workflow to an 
interested audience at the World Printers’ Forum in Chennai. Susan Philip reports

to pick up the 
consignments and 
reach them to 
subscribers. 

To successfully 
manage the complex 
procedure, the right 
tools were needed. 
A system had been 

Home delivery is seen as part of the •	
product, and must be of high quality in terms of 
time-keeping and condition

A high degree of transparency and control •	
are necessary

Defined processing and controlling •	
instruments are key to
 - Developing and maintaining quality  
   and service
 - Keeping costs low

Collaboration in logistics lowers costs •	
and makes the service possible in scenarios of 
declining circulation

Potential to expand delivery service to •	
other products

Key takeaways 

put in place to gather, analyse and manage data. IT 
tools for collecting geographical data and logistics 
tracking and planning were used. Order management 
was customised and delivery routes planned for 
optimisation.  

The deliverers needed to read and carry out 
instructions and interact with management to sort 
out issues, Kiessweter pointed out, adding that a 
dedicated call centre handled customer complaints. 
If  there were quality management issues, deliverers 
were informed about them. Through the sub sidiary, 
Dig i tal Di a log, the com pa ny main tained a hot line for 
sub scribers not only to handle complaints but also to 
place or ders.

According to the Rheinische Post AdLog GmbH 
chief, collaborating with other media groups had 
actually resulted in cost saving – statistics showed a 
35 per cent increase in productivity and a saving of  
1.2 million euros a year. 

Talking of  the importance of  logistics and proper 
planning, Kiessweter said little things mattered: a 
saving of  one minute per delivery route translated 
into 250000 euros yearly, while one second saved per 
paper / piece yields 400000 euros yearly. 

Michael Kiessweter.

<
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Naturally, user consumption and demand play 
a prominent role in the video craze, but the 
ever-shifting nature of  technology and social 

platforms obviously plays an increasingly equal role in 
publishers’ strategies. 

So what’s working? What’s trending? While users still 
largely prefer text over online video news, according 
to a Reuters report, breaking news, as well as off-site 
video, especially focusing on softer news or lifestyle 
content, are pushing growth.

Norway’s VGTV is the independent video company 
of  VG (Verdens Gang), the country’s most read 
online newspaper. The core focus of  VGTV’s strategy 
is news video, although its 70 staff  members also 
produce actuality-driven entertainment programs, and 
documentaries.

25 million started streams per month
“For a brand like VG, it’s definitely all about news, 

breaking news. That is the most important part 
of  VGTV. People in Norway are very interested in 
breaking news,” says VGTV CEO and Editor Helje 
Solberg. 

VG records about 25 million started streams per 
month, after pre-roll advertisements, across its 
platforms, and live video often performs better than 
articles – as was the case during the US Election Day 
when more people followed VGTV’s coverage than 
read the most-read article on the VG website. 

While breaking news is a major part of  VGTV’s 
strategy, they’ve also found short-form ‘snackable’ 
video content to be hugely popular. This type of  
content was around three minutes long two years ago, 

By SPeCIAL ARRANGeMeNT WITH WAN-IFRA

Tech firm Cisco estimates that by 2019 video will make up 80 per cent of all Internet traffic. With 
that much demand, publishers have no choice but to prioritise their video strategies – and quickly.                                                   
Simone Flueckiger, WAN-IFRA reporter, points to where some of the leaders are focusing their 
activities

Is it crunch time for video?

but, in line with changing consumption habits, VGTV 
is now telling stories in less than a minute. 
“What has worked for us is you have to start with 

something compelling. People have a short attention 
span, so you have just a few seconds to catch people’s 
attention,” Solberg says. “Usually context is important, 
but that might not be the most compelling thing in 
a story, so don’t start with the context. No teasing. 
Nobody will share a video if  they feel cheated. It 
needs to be relevant but compelling, even though the 
sound is off,” she says.

Making video for mobile
Peder Bonnier, CEO and co-founder of  Swedish 

digital company KIT, applied similar learnings to 
the publisher’s video strategy. Backed by the Bonnier 
Group, KIT was built on the premise that content 
consumption is shifting increasingly to distributed 
social platforms. “Since we had no history in video 
when we started, we could be fully adaptive to the key 
aspects that make socially distributed video different 
from other forms of  video,” he says. 

According to Bonnier, 95 per cent of  all of  KIT’s 
video views happen with the sound off, making the use 
of  attention-grabbing imagery and text all the more 
important. “Our videos have to start automatically – 
and the messaging during the first second is crucial. 
You have to tell your stories with text, illustrations, 
and images,” he says.

Lastly, with a lot of  video consumption taking place 
on mobile, KIT sticks to an aspect ratio of  either 1:1 
or vertical 9:16. “Historically, most video is shot in 
16:9. But no one turns their phone to watch videos 
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on social media,” Bonnier says. 
Today, KIT is working with 17 different video 

formats, ranging from breaking news, to explainers 
and tutorials. Understanding why certain stories 
perform well, and using these insights to improve on 
other stories, is core to the online news publisher’s 
strategy. 
“We have since analysed every single video published 

from a dramaturgical perspective to learn a best 
practice to maximise retention in every format,” 
Bonnier says. 

Growing importance of  live video
Similarly, Univision Noticias, the digital division of  

broadcaster Univision serving the Latin American 
community in the United States, underwent a process 
of  digital transformation in the past year in a bid to 
improve how it tackles online video. 

As a result of  the effort, Univision Noticias identified 
different approaches to online video, around breaking 
news, social video, and TV content, developed new 
formats, such as interactive video or animations, and 
implemented a social distribution strategy that still 
succeeds in bringing users back to Univision Noticias’ 
own platform.  

For 2017, one of  the top priorities was to develop 
a live stream strategy that aligned with Univision’s 
approach of   ‘empowering and informing’ the 
community, says Selymar Colón, managing editor and 
senior director for Digital. 

As part of  its live video efforts, Univision Noticias 
launched a 30-minute live newscast, Edición Digital, 
which is broadcast simultaneously on TV, Facebook, 
Youtube, Periscope and its own website. “The big 
thing is that it’s multi-platform, which means that 
we’re actually producing a 30-minute show because in 
digital there’s no commercial break,” explains Colón. 

“The dynamic is also different because the news 
anchors aren’t in a big news set, they’re in the middle 
of  the newsroom. It gives you the sense that you’re 
in the middle of  what’s happening. They’re engaging 
constantly with the audience that’s reacting to their 
show on social.”

Compared to other newscasts, Edición Digital 
has a lot more graphic elements, and to engage 
viewers throughout the 30-minute run of  the show, a 
community editor interacts with the audience, by, for 
example, sharing additional content about the stories 
that are covered.

Creating live video around a presenter who engages 

with the audience is one of  the major trends in live 
video, Colón says. The other approach, which has also 
played out well for Univision Noticias, is live streaming 
an action to the audience without the involvement of  
a person.  
“We’ve had success with live streaming the Statue 

of  Liberty with a webcam. Within three hours, we 
had over a thousand shares and a million views. But 
we engaged with the audience and it was interesting 
to see the comments of  the audience because a lot 
of  them were saying ‘Oh, I remember when I visited 
New York’ or ‘What a beautiful place,’ and it became 
like an escape for people,” she says. 
“It is very interesting to see how strong a live stream 

can be when you’re showing an action or a view to 
the audience. On protests, on marches, the audience 
often doesn’t want to see a talking head, they want to 
see what is happening.” With some of  its live videos 
on Facebook, such as the stream of  Donald Trump’s 
inauguration day, Univision Noticias also bucked the 
trend of  people watching live videos on social media 
with the sound off. 
“Contrary to other lives, more people were listening 

to it than having the sound off. Because what we’re 
seeing on Facebook Live is that a lot of  the audience 
watches live with the audio off  instead of  on,” she 
says. 

Improving the news journey
News organisations are continuing to invest in video, 

but to boost growth on mobile, the user experience 
and integration of  video in news stories needs to 
improve. 
“Social platforms are changing how users expect to 

consume content,” says Solberg of  VGTV. “So, we 
need to integrate video much better in the news journey. 
News stories need to be looked at as one story where 
different types of  storytelling are mixed seamlessly. We 
need a combination of  a click-to-play model – that’s 
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VGTV in Norway focuses much of  its video strategy on live 
breaking news. 
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the model that many publishers have today. We still 
need that model, but with shorter pre-rolls than today 
and, again, we need to combine it with a more seamless 
media experience.”

For Solberg, video ads are just as much part of  a 
good user experience as the actual video telling the 
story. “Bad video ads will result in bad editorial video 
results,” she says.

In a bid to address this, VGTV made use of  its own in-
house expertise and moved two of  its video journalists 
to the commercial team to help make more user-friendly 
ads, which, in part, means shorter pre-rolls. Among its 

audience, VGTV tested two versions of  the same pre-
roll advertisement, one 15 seconds long, and the other 
8 seconds long. Solberg says the likes of  the message 
increased by 9.4 percent for the shorter version, while 
the understanding of  the message went up 16 percent. 
“The commercial products need to focus much more 

on storytelling on digital platforms, especially on mobile,” 
she says.

(This article had appeared in the April-May 2017 issue of  the World 
News Publishing Focus.)

The Salem District Offset Printers Association felicitated the newly elected office bearers of the 
All India Federation of Master printers (AIFMP), New Delhi, on 9th December in Salem. A.M.S.G.  
Ashokan, president, O. Venugopal, vice-president (South), and Arvind B. Mardikar, honorary general 
secretary were felicitated by A.  Karmeham, immediate past president, Salem,   and J. Arul Cholan, 
deputy works manager, Government Press, Salem. The Association submitted a memorandum to 
Ashokan and Mardikar  regarding problems relating to GST.

Associations  of  Tamil Nadu  MPLA,  Chennai,  Arcot,  Karur,  Dindugal,  Pollachi, Erode, Kanchipuram, 
Kanchipuram (East), Tiruvannamalai, Tiruchengodu and Kumarapalayam participated.

AIFMP office bearers felicitated in Salem 

<

Univision's daily newscast is ditributed live on social platforms such as 
Facebook and Twitter, as well as its own site. 
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Murdering journalists: the 
much larger attack

When writer-activist Gauri Lankesh was shot dead in Bengaluru on September 5, it 
was not just one journalist or one fearless female activist who was murdered. It was 
a manifestation of something far, far larger –  the maiming  of a big chunk of the lives 
and futures  of 1.2-odd billion Indians,  no less, a big chunk of  the  fundamental rights 
of each citizen, and a big chunk of the Constitution that we gave to ourselves with such 
pride 70 years ago, says Sakuntala Narasimhan

Put aside the political imputations for a moment. 
As of  this writing (end-September*), the case 
is still being investigated, the guilty are yet to 

be identified. Just collate the facts on a wider canvas, 
and what you have, as the larger picture, is a collection 
of  events that spell murder of  a basic concept of  
democracy, something more than an attack on an 
individual, a woman, an activist, or journalist. 

If  I cannot eat what my family has been eating for 
generations (something that is eaten worldwide) and 
am punished for doing so (even lynched) because 
some  factions decide that it is ‘not acceptable’  to 
them;  if  I cannot marry the person of  my  choice  
because some groups decide  I cannot and should 
not marry outside my religion, community or caste, 
and am targeted with violence  (even death) for 
my  ‘disobedience’ (not just khap panchayats** but 
vigilante groups have done this, with the media 
reporting regularly on incidents from around the 
country – a news  item of  September 29 says: ‘Inter-
faith marriage disrupted by Bajrang Dal’);  if  I 
cannot pray the way I choose to  and  am hounded 
for following a particular religion;  if  I cannot  follow 
a profession as leather worker that my family has 
carried on for generations; and if  I cannot express 
dissenting opinion on social issues (a report in the  
Coimbatore-based Covai Post, on religious rituals that 
degrade adolescent girls by requiring them to parade 
half  naked, brought threats of  murder to the  two 
writers, and the Network of  Women in Media  has  
issued a strong protest about this), what ‘freedoms’ 
do I have left, as a citizen of  a ‘democratic’ country?  
Does democracy mean just casting my vote once in 
five years? 

Disagreement is the  “most vital ingredient of    any 
decent society”;  intelligent disagreement  “is the 
lifeblood of  any thriving society” – these are quotations 
from an oration given at the Lowy Institute’s Media 
Awards event  in Sydney in September, by  an op-ed 
writer (The Dying Art of  Disagreement, available online). 
He was not referring to the Indian context, but the 
comments apply aptly to what we see emerging in our 
country.  Those expressing dissent, in speech, writing 
or action, are targeted, punished, even bumped off, 
by self-styled ‘protectors’ of  our polity in the name 
of  tradition or ‘nationalism’.

Gauri Lankesh wrote from a dissenting perspective, 
criticising irrational trends she thought were 
detrimental to our society -- casteist divisions, 
communalism, and oppression of  Dalits. She even 
helped Naxal rebels to return to the mainstream, 
which ought to have been lauded. Instead, her killing 
was hailed (online) by some political factions as “the 
death of  a bitch”. In the words of  a former Naxalite 
whom she brought to the mainstream, “She was for 
democracy, love, equality and harmony.” Was that a 
crime? 

When Gauri was  convicted last year  in a case of  
defamation for an article where she had mentioned 
three  workers  of  a rightist party,  a spokesperson 
of  the BJP from Dharwar  warned: “Hope  other  
journalists take note.” That was a threat.  In any 
civilized country, defamation, or even murderous 
crime does not merit shooting; a due process of  
law is applied before judgment is given based on 
an impartial, judicial trial.  Killing, even of  a person 
found guilty, is seen as barbaric and the death penalty 
is being abolished in many nations. 
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Warning journalists (or other citizens) of  ‘dire 
consequences’ is outrageous horror, no better than 
goondaism. If  Gauri had not criticised developments 
in society and politics, she would be alive today.  Is  this  
not engineering  thought processes  and articulation 
through ‘or-else’  intimidation?  Reducing her  death 
to a gender issue, or that of  journalistic freedom, 
reduces the enormity of  the crime.  In a democracy, 
every citizen, irrespective of  status, gender, power or 
profession, has the right to express dissent as a basic 
right.

 Even if  it is a private extremist group that intimidates, 
doesn’t the government have an obligation to stop/ 
prevent/ punish them and ensure citizens’ safety? To 
intimidate is wicked, a crime. The state machinery 
has a duty to curb such intimidation. Three other 
murders by bullets, similar to Gauri’s, victimising 
rationalists and progressive thinkers (Dabholkar, 
Kalburgi, Pansare) have remained unsolved (over 
four and two years). Because the political will to 
uphold citizens’ right to dissent is missing.

Ramachandra Chhatrapati who exposed the alleged 
rape by a well-heeled godman (who has since been 
convicted) was shot dead.  The editor of  the Economic 
and Political Weekly (EPW) was asked to step down 
after an article on corrupt big business-politician 
nexus. 

The editor of  the Hindustan Times is reported to 
have stepped down (September) and the ‘Hate 
tracker’ series he installed (listing victims of  hate 
confrontations) has been ordered removed; other 
editors have also stepped down, only mentioning in 
private their concerns over the nexus between power 
and big business (“most editors don’t say enough 
on this, at least in public,” one former editor has 
commented). A film maker in Kerala was threatened 
in September; fatwas are issued; threats like “shut 
up or you could become the next Gauri” have been 
issued; censorship that creates fear of  reprisals, or 
mob attacks incited by extremist  factions, is no 
different from censorship that draws a red pencil 
across news items.



Students congregating for meetings are subject 
to police brutality, even female students have been 
attacked and injured when they assembled for  a 
protest over sexual harassment (at Benares Hindu 
University). Journalist-activist Teesta Seetelvad, 
arriving for a training programme in Jaunpur in 
September, was detained in Varanasi  for ten hours  
till 8 pm, without charge, and “treated like a  convict” 
( in her words), though she had no connection to the 
BHU protests and disturbances.  So, what happens 
to freedom of  speech and movement? The latest 
in a series of  recent attacks is that on TV journalist 
Santanu Bhowmik of  Tripura who was killed after 
exposing malpractices (there have been others after 
this: Ed). Trigger happy, mafia style reprisal has no 
place in a democracy. So it is not a Bhowmik or Dubey 
or Gauri that is murdered, but the very foundations 
of  democratic rule.

Seminars are cancelled and student bodies are 
told they cannot  invite so-and-so as a speaker 
because he/ she has  views that criticise the ruling 
elite (whereas, education is, in the words of  the 
wise, down the ages -- from Socrates  to Chomsky 

--   “an exercise in interrogation, and developing an 
open mind capable of  sifting  and analysing diverse 
perspectives”).  Gandhi (whose birth anniversary we 
celebrate ritually every October) was a dissenter; so 
was Nelson Mandela who spent over two decades in 
prison for daring to disagree with the ruling party ; as 
was Martin Luther King who led protest marches for 
racial equality. Dissenters have everywhere been in 
the forefront of  struggles for social betterment. And 
lauded for their moral stances.

Indira Gandhi and Rajiv Gandhi had inter-faith 
marriages; Gandhi’s son and Rajaji’s  (Independent 
India’s  first governor-general) daughter had an inter-
caste marriage. So what?  None of  the leaders had 
their patriotism or national allegiance questioned. So 
why were two Muslim boys arrested in Dehra Dun 
after being seen ths September with two Hindu girls? 
I remember sitting through one of  Mahatma Gandhi’s 
prayer meetings in Delhi, and hearing recitations 
from the Gita, Koran and other faiths. The city was 
rent by communal riots, but there was no order to 
stop the multi-religious prayers, from any quarter.

I recall reading a report recently about members 
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of  endangered tribes being denied access to 
contraceptives. If  forced conception is an 
infringement of  the fundamental and basic rights 
of  an individual, isn’t denial of  contraception 
equally an infringement of  that right? Why do we 
see increasing instances of  such erosion of  human 
rights? This too, is a manifestation of  state violence 
of  another kind that goes beyond physical attacks, 
and extends to invasion of  other socio-cultural-
emotional-psychological dimensions of  human life. 
Gauri’s killing was one aspect of  this take-over and 
throttling of  personal expressions.

It is the convergence of  state, religion and big  
business that disempowers  millions of  our voiceless 
poor whose  needs and concerns our  elected re-
presentatives are supposed to bring to the attention 
of   our ‘rulers’ and policymakers (but don’t, being  
busy with other  personal or political agendas). That 
is why journalists and activists are stepping in – to 
inform us of  what is going on, and helping us to 
reclaim our rights. If  they are to be bamboozled, 
silenced, punished and killed for being outspoken, 
that is no longer a democracy, despite periodic ballot 
exercises. 

The only way public dissent now has, of  finding 
an outlet, is to vote the incumbent out of  power -- 
but when corruption is pervasive, sparing no party 
or ideological affiliation, when power is sought only 
for narrow political ends rather than the good of  the 
majority, elections don’t help, and it is time for not 
only journalists but all citizens to ensure that we do 
not remain the world’s  most populous democracy 
only in name. The ball is now in civil society’s court 
– which is why Gauri’s murder generated such a swift, 
widespread, spontaneous and massive mobilisation 
of  anger, around the country and abroad. 

Slapping sedition charges – for refusing to sing, 
chant or declaim – is another manifestation of  the 
intimidation that those not towing the right political 
line face. Remember the case of  the journalist who 
had petrol poured on him at the police station and 
burned, for daring to expose wrong doing? Or the IAS 
officers who were ‘punished’ for exposing massive 
corruption? Or the police officers (including Rupa 
in Karnataka who exposed malpractices in the jail 
where Tamil Nadu politician Sasikala was detained) 
who got suspended, transferred or dismissed, for 
doing their job? Where does the common man turn, 
if  this is the state of  affairs? And how do the people 
even come to know about wrongdoings if  journalists 

cannot report on and expose, without fear?  This is 
the larger issue, of  which the murder of  journalists 
is a part.

In the midst of  the ongoing discussions about Gauri’s 
murder, the UN General Assembly in its 72nd session 
came out (coincidentally) with a resolution on safety 
of  women journalists, with inputs from around the 
world (including Slovenia, Uzbekistan, Cuba,  Tunisia,  
Burkino Faso, Greece, El Salvador – but not  India, 
which is mentioned  only in one solitary sentence – 
according to international monitoring agencies India 
ranks low in terms of  safety of  journalists). 

The resolution mentions lack of  political will (in 
ensuring safety of  journalists) and the need for political 
accountability. “Turning away (from the obligation 
to tackle violence),” the document observes, “also 
amounts to promotion (of  violence)” (by the state). 
Surveillance of  expression, it remarks, is also a form 
of  erosion of  human rights. Otherwise, what would 
be the difference between caged birds and human 
beings?

If  I feel that public money (money collected 
from the pockets of  citizens) should be spent on 
amelioration of  the conditions of  the poor or 
improving infrastructure, rather than on erecting 
massive statues of  dead leaders, or on erecting a 
temple, if  intellectuals raise their voices to warn 
about the need to separate fact from belief  and 
both from opinion, such voices need to be heeded. 
Nothing short of  that merits labeling as democracy. 
Journalists are not merely writers or reporters, they 
carry the voices of  civil society to the corridors of  
power. Muzzling is not on. Using bullets, threats or 
intimidation, whatever, is just not on. Whoever the 
guilty are. We need pluralism and liberalism, if  we are 
to progress as a multicultural nation with one of  the 
richest heritages in the world. Dissent, whether from 
journalists, activists or the common man, does not 
threaten national security, it strengthens the polity.

*Note: The situation hasn’t changed as we go to press.
** Khap panchayats are community organisations in the villages 

comprising elders, usually found in North India 

(The writer, based in Bengaluru, is a recipient of  the Media 
Foundation’s Chameli Devi Award for Outstanding Woman Journalist 
1983. Her fortnightly columns on gender issues and consumer rights ran 

in the Deccan Herald for 27 years. She had earlier worked for The 
Times of  India Group in Mumbai.)

<
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Have you left the confines of  your native 
village or town and moved to a bustling 
city? Do you crave for news of  ‘home’ 

and its environs? If  you belong to the Hindi belt, 
then small Hindi newspapers are your best bet. The 
same goes for other regions of  the country too – the 
smaller vernacular newspapers cover life in the rural 

Want news of your village? 
Turn to vernacular newspapers 

While big newspapers are flush with pages and supplements, small vernacular or 
language papers have a USP of their own – they cover events and developments in 
rural and semi-urban areas much more effectively, says Bharat Dogra

and semi-urban areas much more effectively than the 
big ones. And they cost less too. 

The total number of  pages in some of  the Hindi 
newspapers may be much lower than in English 
newspapers, particularly if  your count includes the 
supplements; yet rural and small towns are better 
represented. 
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Let us take a single day – May 3 this year – and 
analyse the spectrum of  coverage in a range of  
Delhi editions of  various newspapers. The Rajasthan 
Patrika carried an important article on the leakage 
of  chlorine from a water purifying plant near Jaipur, 
raising serious safety concerns about such facilities. 
The details of  the accident and its impact on people 
were described and its wider implications were 
mentioned.

The newspaper also had a story about large-scale 
bungling in the public distribution system, despite 
Aadhaar links being provided. Then there was a 
heartwarming story from Sultanpur, Rajasthan, 
about a youth coming forward to stop the marriage 
of  his two under-age sisters, notwithstanding stiff  
opposition from elders in the family.

There was a news item about increasing the power 
of  panchayats in villages located close to cities. There 
was a report about decay and neglect of  water tanks 
in and near Varanasi, and another on the sanitation 
campaign in the area. In addition, there were several 
reports about atrocities against women and girls.

The Bhaskar on the day published two important 
reports about mining-related accidents. One of  these 
highlighted the concerns of  villagers near Dostpur, 
Rajasthan, that some workers may still be trapped 
under mounds of  rubble. This newspaper also 
published a detailed report on how the victims of  a 
sinking boat in Gujarat struggled till the very end to 
save themselves. None of  these news items found 
mention in the big English newspapers.

Various vernacular newspapers have their own 
strengths. While Delhi’s top dailies like Navbharat 
Times, Hindustan, Amar Ujala and Dainik Jagran are 

better in terms of  the coverage of  places close to 
Delhi and the National Capital Region, Rajasthan 
Patrika and Bhaskar are placed better in terms of  
covering a wider part of  the Hindi-speaking region. 
Their coverage of  Rajasthan, Madhya Pradesh and 
Chhattisgarh is particularly good. 

Jansatta and Deshbandhu fulfill another niche 
requirement as the papers sometime carry news not 
published elsewhere. In its early years, Jansatta’s theme 
pages had room for detailed reports from rural areas, 
but this has in fact reduced now. Deshbandhu still has 
the space for detailed reports in its theme pages.

At present, Rajasthan Patrika appears to be taking 
the lead in the coverage of  rural and small-town news 
from the Hindi-speaking region. This is because of  
better selection of  news as well as better presentation. 
Its headlines are longer than normal, and geared to 
catch readers’ attention. 

Amar Ujala has a good network of  reporters and does 
some very useful reporting from small towns. These 
assets can be used to publish a Delhi edition which 
has carefully selected news from its other editions as 
well. Indeed, both Amar Ujala and Hindustan had used 
their wide network of  reporters to bring out special 
pages on the impact of  demonetisation, particularly 
in villages and small towns some time ago.

Some Hindi newspapers may not be very visible in 
Delhi but they are still sought after for their coverage 
of  particular areas. For example, Dainik Tribune is 
known particularly for its good coverage of  Haryana 
and, to a lesser extent, of  Himachal Pradesh.

(The writer is a veteran freelance journalist who has been involved with 
several social movements and initiatives.)  

The following members were declared elected as office bearers and executive committee members of 
the Madras Printers and Lithographers Association (MPLA) for 2017-19:

President: G.N. Visvakumar (Rajams Digital Offset Prints);  vice-president: K. Rajendran (Vignesh 
Offset); vice-president: I. Mohammed Nasser (Universal Die Stamping Works); honorary secretary:                  
R. Anbalagan (A.V. Prints); honorary treasurer: Jolly Peter (Sharp Offset); and honorary joint secretary: 
S. Krishnakumar (Print Specialities). Committee members include: P.V. Satheesh Kumar (Sri Bhagavathi 
Offset Works),  T.R.S. Balakrishnan (Capital Press), S. Ranganathan (SS Graphics), T. Ganesamoorthy 
(Jothy Colour Scans), C. Suresh Kumar (Suresh Offset Printers) and Aditya Daga (Saroj Prints, Chennai).

The following committee members will continue for 2017-18: R.G. Kalaivanan, SSE Print Points;                 
A. Gunasekaran, Safire Lithographers; N. Elavarasan, Platinum Printers; M.N. Ameen, Fermun Graphics;          
S.P. Venkatesh, Universal Screens; S. Baskaran, AS Printers; S. Anand, Maruthi Graphics; and K. Maris, 
Windows.  

MPLA office bearers elected for 2017-19

<

<
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I have been on both sides of  the editorial desk – 
as a freelancer sending in submissions, as well 
as editor assessing submissions for acceptance. 

At mainstream media outlets, submissions can come 
flooding in and pile up – there is nothing to stop 
a greenhorn from trying his or her hand at a short 
story or a ‘middle’, or even an opinion piece, and at 
times an editor or his/ her staff  just don’t have the 
time to go through each and every submission in its 
entirety, and sometimes pieces that merit attention 
because the perspective on an issue is novel (but is 
badly written) get rejected. Re-writing takes time, and 
most editorial staff  don’t have the time (or patience, 
or inclination) to do a rewrite job. 

Fair enough. But look at it from the contributor’s 
angle – rejections are not conveyed to the sender, 
so one doesn’t know whether to wait or place it 
elsewhere. Some editors have a policy intimating 
that if  something is not used within six weeks, the 
contributor can assume that it has not been retained 
for publication.  Again, fair enough, but what about 
pieces that are topical and cannot be offered elsewhere 
after a wait of  six weeks? It is of  course unethical for 
a contributor to send the same piece to two editors 
(that happened to me once; I was mortified to see my 
piece appear in two different periodicals during the 
same week, after I had waited for over a month and 
assumed that it wasn’t being used in the publication 
I first sent it to.)

“We get so many submissions that it is just not 
possible to send rejection or acceptance intimation 
to each and every contributor,” says one editor, and 
I agree, having had charge of  editorial selections 
myself. So what does one do, if  one has a topical 
piece to offer that will get dated if  held over for a 
few weeks? “If   I am a frequent  contributor and 

Some ethical questions – in 
search of answers
She has taught journalism as guest faculty for postgraduate students at three well-known institutions 
in Mumbai and Bengaluru, including the Asian College of Journalism (before it moved to Chennai). 
The teaching and training covers editing, investigative reporting and legal implications, scheduling, 
layout, etc, but Sakuntala Narasimhan is wondering if there is one aspect of being on an editorial 
team that gets neglected – editors’ ethical obligations and accountability to contributors

have written for that publication/ online publication 
earlier, the editor owes me the courtesy of  letting me 
know as soon as a decision has been taken, because 
I don’t submit trash, I am not a greenhorn peddling 
my articles around,” bristles one freelancer who has 
been fairly successful as a writer. 

But where does an editor draw the line between 
‘known contributor’, ‘frequent contributor’ or some 
other? Is it possible to sift through a pile of  incoming 
submissions and decide on the basis of  bylines? What 
about time constraints and the constant deadline 
pressures that most publications (especially daily 
or weekly publications) work under? An unknown 
byline can also be an excellently written piece and 
worth using. Where does ethics lie? And do any 
courses in journalism teach or, at least, debate these 
issues?

There was a time when I decided I would boycott 
publications that do not acknowledge receipt of  
submissions, or convey decisions within a ‘reasonable’ 
time. But what is ‘reasonable time’ and who decides? 
I was soon running out of  outlets for placing my 
pieces when I began boycotting editors, after I left 
my full time job! So what are our options (or rights) 
as contributors?

Sometimes, it helps to know the time line (lead 
time) for each publication, so that topical pieces are 
not submitted too late for inclusion. A well-written 
piece can be dumped because the issue on a particular 
topic has been already closed for printing; few editors 
take the trouble to say so, informing the contributor 
that this is the reason for its rejection. In my teaching 
I have always emphasised the need for  contributors 
to first acquire  familiarity with a publication’s lead 
time norms (some magazines work several months 
in advance, to allow for fact checking, turning round 
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edited versions etc; I remember  receiving submissions 
relating to   Christmas, sent in during the first week 
of  December, whereas the fortnightly magazine I 
worked for finalised its Christmas issue  4-5 weeks 
in advance, so there was no way such submissions 
could be accepted even if  they were good). 

I also recall contributors saying that they “do not 
read that magazine” but want to get published in 
it. That’s unethical – if  you want to get published 
in a particular paper or magazine, you need to first 
familiarise yourself  with it by looking through at least 
a few recent issues, to know its style, format, average 
length of  articles etc.  Are these considerations not 
as important as learning good writing, for success in 
journalism?

I also remember one occasion when an excellent 
article had come in, on a topical subject but   my 
boss decided we could not use  it because we had 
already covered that theme in our issue that had just 
gone for printing. I thought this should be conveyed 
to the contributor explaining the editorial reason for 
rejection but, of  course, magazine staff  seldom have 

time for such courtesies. “He will see our next issue 
and understand why we couldn’t use his piece,” my 
boss declared.

Ethics is no longer a favoured subject (not only 
in Journalism but also in Economics and other 
disciplines). I remember former Karnataka Lok  
Ayukta Justice  Santosh  Hegde once remarking  in 
a public lecture in  Bengaluru that Moral Science 
which used to be  a subject taught  in schools two 
generations ago, is no longer on any curricula. Quite. 
But can we resign ourselves to this lacuna, and leave 
it at that? Isn’t it time to bring back ethics into all 
training modules, including communications, because 
all human values are linked to ethical dimensions 
which are being eroded under today’s market driven 
priorities?

Even the media are admittedly not free of  market 
compulsions. However, who can help focus on 
this dilemma except the media, and generate wider 
deliberations?

<

<
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WoodWing’s Aurora 
bridges print-digital gap

WoodWing Software, global industry leader in con-
tent creation software, recently introduced Aurora. The 
latest update to Enterprise – WoodWing’s multichan-
nel publishing solution – allows media companies and 
publishers to adopt a channel-neutral content creation 
workflow, resulting in smart and efficient publishing 
on all channels. It also ensures fast and easy reuse of  
content across publications and brands, for the most 
efficient content distribution yet.

Due to the media industry shifting from produc-
ing newspapers and magazines to producing content 
pieces, workflows and processes have changed for 
media companies. The tools they use, therefore, have 
to evolve as content is mainly required to arrive on 
digital channels first, but needs to be easily published 
to print too. Aurora closes the gap between digital and 
print, which is why some of  the largest global media 
companies have started to implement Aurora.
“With a fast-moving digital environment and in-

creased competition for media companies, time cannot 
afford to be wasted on manual tasks. Media companies 
need agile, flexible, problem-solving solutions for their 
organisations,” says Jan de Roos, CEO of  WoodWing. 

“Currently, it is very difficult to reuse print content on 
digital channels and amongst teams, brands and pub-
lications. Aurora solves this problem that many media 
companies have, creating content for both print and 
digital channels. By using a channel-neutral workflow 
with automation, the publishing process is sped up. For 
organisations that have a critical time to market, this 
really does provide them with a competitive edge.”

Enterprise Aurora supports a new way of  work-
ing with channel-neutral content creation, breaking 
down the silos between print and digital. A channel-
neutral story is created in the Content Station Editor, 
with document structure automatically applied. This 
allows for publishing on digital channels such as 
Facebook Instant Articles, Apple News, your mobile 
app or website. Variants of  the story can be created, 
adapted and placed automatically onto a print layout, 
or published on other digital channels with one click 
of  the button.

With smart workflow features, automation and team 
collaboration, Aurora is the future of  content crea-
tion. WoodWing’s Enterprise Aurora is available via 
WoodWing’s authorised Solution Partner Network.

People’s Daily relies on 
Goss for press move 

People’s Daily, the largest newspaper group in 
China, has completed a major press relocation of  
its Goss Universal 75 press to a new, state-of-the-
art printing facility in Beijing. Goss was selected 
by People’s Daily as the original manufacturer of  
the Universal 75 press model to project manage the 
entire job, which took twelve weeks to complete.

Goss engineers project-managed and supervised 
the relocation of  the six-tower Universal 75 and 
worked together with People’s Daily employees 
and local teams to provide the most cost-effective 
solution for the company. 

Says Ben Liang, project manager at Goss: “Goss has 
a long relationship with People’s Daily. We listened 
to what they wanted and put together an economical 
solution using Goss’ knowledge and engineers to 
supervise the technical aspects of  the move and 
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A publicity picture for Enterprise Aurora.

The content station.
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ensure a smooth transition for the company.”
The People's Daily is the leading newspaper in China 

and is published worldwide with a print circulation 
of  three million. As well as Chinese, editions are 
published in English, Japanese, French, Spanish, 
Portuguese, Russian, Arabic, Tibetan, Kazakh, 
Uyghur, Zhuang, Mongolian and Korean.

The Universal 75 consists of  six towers, two folders 
and six reel splicers and will continue to be used to 
produce high-quality newspaper products for the 
Chinese market. As well as the relocation, the Goss 
Universal press has been upgraded with a blanket 
wash system and Goss will provide control system 
integration. 

Goss’ OEM expertise enables them to undertake 
complex reconfiguration and relocation projects 
including additions to existing equipment with 
minimal disruption, which often make the most sense 
in the fast-changing market of  print. Goss can also 
enhance and upgrade equipment at the same time, 
ensuring press or post-press equipment performs 
reliably and at highest possible quality. 

manroland helps relocation 
of Goss system

manroland Web Systems has helped in the 
relocation of  a Goss press for China’s People’s Daily. 
For People’s Daily, the Goss Universal 75 system 
will be fitted with an interface for a blanket-washing 
device in its new location. The complete relocation, 
including the disassembly, load out, transport, load in, 
assembly and commissioning was the responsibility 
of  manroland web printing equipment Beijing.

 manroland web systems began to expand its 
own service offering to include service of  presses 
produced by competitors about a year ago, and it has 
proved successful. Numerous printing houses, which 
operate third party presses, are profiting from the 
retrofit of  a manroland web systems Inline Control 
System. The company not only offers tailor-made and 
innovative solutions but also a customised approach 
for consulting.

For relocating a printing press, specialist com-
petences during disassembly and reassembly 
are needed; the relocation of  a printing press is 
demanding. In China, the market organisation, 
manroland web printing equipment, has been able 
to establish its presence even among customers of  
competing manufacturers, based on strong presence 
and reliability.  

Rapida 106 for 
Rehmpack in Pakistan

Rehmpack, one of  the largest packaging printers 
in Pakistan, has built a new facility covering almost 
18600 m2 (200000 sq ft) in the Port Qasim Industrial 
Area, one of  the two seaports of  the city of  Karachi. 
The facility is set to be operational with new, high-
performance sheet-fed offset technology by mid-
2018.

The press chosen by Rehmpack is a seven-colour 
Rapida 106 in a double-coater configuration for UV 
and conventional printing. With its 11 printing and 
finishing units, it will be the company’s first Rapida 
press. “When making our decision, we paid particular 
attention to efficient, future-oriented technologies 
and high print quality,” says director Atif  Anis Barry. 
The choice is thus no surprise, since Koenig & 
Bauer is market leader in sheetfed offset presses for 

People’s Daily, the largest newspaper group in China, has completed a 
major press relocation of  its Goss Universal 75 press to a new, state-of-
the-art printing facility in Beijing.  
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packaging applications. The double coating process, 
furthermore, will help to expand the product 
portfolio in respect of  high-quality finishing. 

To date, Rehmpack has worked with five- and six-
colour sheet-fed presses with single inline coating 
units. Further processing is handled on modern 
die- cutting and folding carton gluing machines, 
while narrow-web flexo machinery serves a separate 
labelling division. Rehmpack also produces high 
quality PE films on a state-of-the-art extrusion line.

Rehmpack first entered the packaging printing 
market some 45 years ago. A clear focus is placed 

on food packaging. Accordingly, the company is 
certified in accordance with all the important food 
safety regulations such as HACCP and ISO 22000.

The list of  customers today features many of  the 
leading brand names, such as Procter & Gamble, GSK, 
Colgate-Palmolive, Mondelez, Coca Cola, English 
Biscuits, Continental Biscuits and many front-line 
local companies. The company has in the meantime 
grown to 250 employees. And there can be no doubt 
that the new production facility, which was designed 
by one of  Pakistan's top architects, will herald the 
next successful stage in Rehmpack’s development.

Koenig & Bauer brings 
printers in Egypt together

In mid-November, Koenig & Bauer invited 
representatives of  the Egyptian print industry to 
seminars in Alexandria and Cairo. The seminars were 
organised together with the Bibliotheca Alexandrina 
in Alexandria, the Egyptian Chamber of  Printing & 
Packaging Industries, the German-Arab Chamber 
of  Industry and Commerce, and the drupa trade 
exhibition.

In his opening address, Prof  George Nubar, head 
of  the printing section and board member at the 
Chamber of  Printing and Packaging Industries, 
reflected on processes of  change within the print 
industry and the interactions between digital content 
and conventional printing technologies. 

Sven Strzelczyk, sales director at Koenig & Bauer, 
presented an overview of  the Koenig & Bauer Group 
and spoke about the challenges facing the print 
industry in these times of  digital transformation. 
Koenig & Bauer offers corresponding solutions 
based on the use of  digital data, permitting a 360-
degree perspective on a company’s activities. Further 
important elements of  his presentation focussed 

Rehmpack will be commissioning a new Rapida 106 with double coating 
by mid-2018. In the picture (left to right), seated: Bhupinder Sethi, 
Koenig & Bauer, and Anis Ahmed Barry, CEO Rehmpack; standing: 
Zia Anis Barry and Atif  Anis Barry, both directors of  Rehmpack.

The seven-colour Rapida 106 with double coating which is to be delivered to Rehmpack at the end of  the year. 
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on complete solutions for packaging production, 
possibilities to shorten make-ready times, and Koenig 
& Bauer reference users in Egypt and West Asia.

Stefan Wesenberg, project manager for Service and 
Sales at Koenig & Bauer, devoted his presentation to 
the new proactive service concepts which are now 
also available to users in Egypt. The spectrum of  
data-driven services includes even opportunities for 
anonymous benchmarking of  the customer’s own 
press in comparison to those in use in other similar 
companies. Patrick Masson, managing director of  
KBA-Iberica, provided information on post-press 
systems, and here above all the flat-bed die-cutters 
offered by Koenig & Bauer.

Already in the middle of  the year, the company 
Sidhom was appointed to handle sales and service 
in Egypt on behalf  of  Koenig & Bauer’s sheetfed 
offset division. The Bibliotheca Alexandrina 
provided a perfect backdrop for the conference 
in Alexandria. During a series of  guided tours, the 
seminar participants were able to get to know both 
the museum and their individual contact partners at 
Koenig & Bauer.

Rotary die-cutting at 
17000 sheets per hour

Between 29th November and 1st December, KBA-
Sheetfed invited international print and finishing 
specialists to a series of  Print & Postpress Innovation 
Days at the company’s facility in Radebeul near 
Dresden. More than 250 participants from 30 

countries took the opportunity to gather information 
on the latest automation solutions for commercial, 
label and packaging printing, as well as innovative 
post-press solutions.

Ralf  Sammeck, CEO of  KBA-Sheetfed and 
member of  the executive board of  Koenig & Bauer 
AG, welcomed the guests with an informative 
opening address, during which he spotlighted both 
the group’s new brand image and the future visions 
of  Koenig & Bauer. Sascha Fischer, head of  Product 
Management, then spoke in more detail about the 
further development of  innovative solutions for an 
increasingly automated printing process.

That already begins with a new generation of  plate 
changers with significantly reduced change times in 
half, medium and large formats, alongside the ability 
to load plates without prior bending of  the rear edges. 
New measuring system options such as Print Check 
and PDF Check make use of  a single, common 
camera system and guarantee absolute inspection 
and control precision.  LED-UV dryers for Rapida 
sheetfed offset presses are now manufactured by 

A group photo with the seminar participants in the Bibliotheca 
Alexandrina.

Dirk Winkler (front) and Sascha Fischer presented autonomous printing 
with ErgoTronic AutoRun on two eight-colour Rapida 106 perfector 
presses for 4-over-4 production with subsequent coating: A series of  six 
product sections was printed with automated make-ready on a conventional 
and an LED-UV press.

One of  products processed on the four-unit Rapida RDC 106: The 
sheets with the pencil boxes were embossed, creased, cut and stripped in a 
single machine pass.
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KBA-Sheetfed itself, are even more finely adapted 
to the Rapida press series and thus offer even 
greater drying performance across all format classes, 
including also large formats. Autonomous printing 
with ErgoTronic AutoRun is about to be raised to a 
new level. 
“The future belongs to AutoPrint,” said Sascha 

Fischer – not least because the system will soon be able 
to program a complete job changeover itself, without 
any need for operator input. And the Rapida LiveApp, 
finally, is already in practical use in the field, with a 
further expanded scope of  features: The info panel 
with press status display and print job information, 
the maintenance manager and the consumables 
tracking module have been complemented with 
stock management controls and PressCall Mobile, a 
communication tool with chat functions for service 
and operator support purposes.

During the subsequent practical session, Dirk 
Winkler, head of  Print Technology, demonstrated 
the printing of  labels and folding cartons on a six-
colour Rapida 106 coater press with reel sheeter and 
a Vinfoil Micro cold foil module. The focus of  his 
presentations was placed on the benefits of  low-
migration LED-UV production, the simple flexibility 
to incorporate cold foil application, and high-speed 
production at 20000 sheets per hour both on reel-fed 
IML film and on cardboard and self-adhesive label 
substrates from a pile.

On two eight-colour perfector presses for 4-over-4 
production with subsequent coating, Winkler and 
Fischer provided impressive proof  of  the performance 
capabilities of  the Rapida technology in commercial 
printing with conventional and LED-UV inks. The 
conventional press ran six sections of  the latest 
customer magazine, Koenig & Bauer Report, with fully 
automatic management of  the entire job sequence 
by ErgoTronic AutoRun. As soon as the defined run 
length was reached – in this case 500 sheets – the 
next makeready process began automatically. 

PrintCheck and PDFCheck provided for 
continuous quality monitoring. The LED-UV press 
produced six sections of  the new Koenig & Bauer 

First presentation highlight on a six-colour Rapida 106 coater press with inline cold foil module and reel sheeter: Reel-fed printing of  in-mould labels at 
15000 sheets per hour, and then fast conversion to different substrates from a pile (in photo).

A world record: Die-cutting at 17000 sheets per hour.
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image brochure and, to conclude, a pencil box on 
folding carton board. Here, too, job changes were 
initiated automatically once the run length was 
reached, and the press subsequently returned to 
production without manual intervention. It was only 
the necessary substrate change for the last job which 
required manual intervention on the part of  the 
operator.

Under the claim 'Ready for the next step', Mario 
Gerber, senior sales manager for Postpress Solutions, 
introduced the rotary die-cutter Rapida RDC 106 as 
a “game-changer for the die-cutting process”. He 
explained the design features which are shared with 
a Rapida printing press and the various process steps 
which can be implemented in the individual towers. 
These range from die-cutting and hole punching for 
in-mould and other label applications, via embossing, 
creasing, cutting and stripping for the processing 
of  packaging products, through to tailored variants 

for commercial users. The machines offer cutting 
outputs of  up to 15000 sheets per hour, depending 
on the substrate and the required contours, and can 
thus match the speed of  a modern sheetfed-offset 
press. 

Productivity is increased by up to 300 per cent 
for label applications, and folding carton producers 
can also look forward to a 65 per cent increase in 
efficiency.

The visitors were able to witness the superlative 
die-cutting performance for themselves during 
practical demonstrations on two Rapida RDC 106 
rotary die-cutters. The four-unit machine began with 
a job requiring the creasing, cutting and stripping of  
a folding carton for pharmaceuticals. At the end of  
production, the machine was converted within just a 
few minutes for a completely different job, namely 
the pencil box printed during the morning session. 
Subsequent blanking was done offline on a Master 
Blanker from Laserck with a throughput of  up to 
20000 sheets per hour.

The single-unit Rapida RDC 106 rounded off  the 
day by processing the in-mould and self-adhesive 
labels which had been printed on the six-colour 
Rapida 106 with coater and cold foil module. Despite 
the tricky job change from classic die-cutting to kiss-
cutting, the machine was back in production in next 
to no time. As the final highlight of  the show, the 
Rapida RDC 106 then ran the self-adhesive label 
production at the world record speed of  17000 
sheets per hour.

Partner companies Wink and Esko accompanied 
the event with specialist information on cutting 
plates and process-integrated workflows for 
packaging production. There were similarly plenty of  
opportunities to talk shop and discuss experiences 
with fellow users from other countries and even 
continents.

Koenig & Bauer product 
campaign stands out 

At the end of  November, the Marketing Club 
Dresden awarded its 23rd Dresden Marketing Prize in 
recognition of  outstanding campaigns and marketing 
measures realised by companies and agencies from 
the city. Koenig & Bauer was taking part for the 
first time and secured a place in the final. After a 
selection process involving a total of  30 candidates, 

Blanking of  the in-mould labels using the Laserck Master Blanker.

The printing and die-cutting results – here with an IML film – met with 
great interest from the attending specialists.
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16 nominated companies and five first-round 
presentations, Koenig & Bauer was commended 
for its current campaign, Built for Your Needs: The 
KBA B2 Presses, at an award ceremony attended by 
250 guests. 

After a Gold Stevie Award for the drupa campaign, 
Add More KBA to Your Day, and a Bronze Stevie 
Award in the category, Best Website, this is the third 
honour to be received from the marketing world 
in 2017.  “Customer-oriented content with added 
value and an authentic customer approach serve to 
create an integrated brand and product image. The 

campaign focuses on two products. Firstly on our 
all-rounder, the sheetfed offset press Rapida 75 Pro, 
with its exceptional substrate flexibility and freedoms 
to define a configuration to suit practically any 
application. And, secondly, on the Rapida 76, which 
takes up every challenge like a true sportsman with 
its broad spectrum of  automation solutions,” says 
Anja Hagedorn, Koenig & Bauer marketing manager 
for the business unit, Sheetfed Solutions. 

Media use within the campaign is both far-reaching 
and multifaceted. Bridging the divide between 
the analogue and digital worlds, Koenig & Bauer 
stages common experiences, prompts emotions and 
provides information in an entertaining manner. 

“When even gears and men in blue overalls are sexy, 
that is marketing,” said Julian Mengler, moderator of  
the award ceremony, referring to the campaign video. 
The various communication channels are blended 
intelligently to promote a sustained and relevant 
dialogue with the customer. Anja Hagedorn pinpoints 
the success of  the campaign in a single sentence: “It 
is not the sale which stands in the foreground, but 
instead the customer and his individual needs.” 

The product campaign presents Koenig & Bauer 
as an attractive alternative in B2 format – with a 
keen edge and sharpened profile. The 25000 hits for 
the campaign microsite and more than 1100 views 
for the campaign video on YouTube after just five 
months are figures which speak for themselves. 

A series of  14 individual customer events in 
Radebeul – with 129 participants from 14 countries 
– established a basis for sustainable B2B lead 
qualification. To secure and further expand the 
success in the future, the product campaign is to be 
continued in 2018.

Industry panel discusses 
future trends for print

On 8th November, some 200 Chinese print 
professionals from all parts of  the country, including 
Hong Kong and Taiwan, met in Wuxi to celebrate 
the 200th anniversary of  Koenig & Bauer. The 
latest highlight for the Chinese print branch came 
just a few weeks after the official festivities at the 
Koenig & Bauer group headquarters in Würzburg. 
Some 80 Rapida users, including a number of  those 
present, sent congratulations in the form of  video 
messages, while others took the opportunity to pass 

Teamed up for magnificent success in just five weeks: Anja Hagedorn, 
Koenig & Bauer marketing manager, and Thomas Göcke, head of   
Marketing & CRM at Koenig & Bauer, with the implementing 
agencies queospark and Knitterfisch. 

Exclusive live press demonstrations and appealing print samples to take 
home are elements of  an inspiring customer experience.
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on their greetings in person. Together, they recalled 
important moments from their past cooperation 
with Koenig & Bauer and reported on the broad 
spectrum of  high-quality print products and services 
which they are able to offer as partners of  the oldest 
press manufacturer in the world.

Dietmar Heyduck, senior VP Sales from KBA-
Sheetfed, and Walter Zehner, CEO of  Koenig & 
Bauer Greater China, gave welcoming addresses in 
which they emphasised that authenticity remains a 
guiding principle for Koenig & Bauer as it enters the 
third century of  its company history, and that the 
company will continue to pursue innovations geared 
to a prosperous future for the print industry. At the 
same time, Dietmar Heyduck presented the new 
brand image of  Koenig & Bauer, which conveys the 
strength of  a tradition-steeped brand to both new 
and existing customers through a modern corporate 
and product design. Lu Chang An, Vice President 
of  the Chinese printing industry association PEIAC, 
presented a special gift to the hosts.

As a central element of  the festive event, seven 
users of  Koenig & Bauer technology joined a 
panel discussion with Dietmar Heyduck and Walter 

Zehner to speak about their partnerships with the 
manufacturer and to explore the trends which they 
expected to shape the future of  the print industry in 
China. The users were unanimous in their assessment 
that innovations from Koenig & Bauer were enabling 
their companies to implement new business models. 
That applies especially to the fields of  environment 
protection, Industry 4.0, networking and digitisation, 
not least in market segments such as large format, 
web offset, flexo, personalised packaging and others 
which are contributing to further growth of  the 
Chinese print industry.

For a number of  years now, China has been the 
highest-volume market in the world for sheetfed 
offset presses from Koenig & Bauer. Against the 
background of  increasing labour and material 
costs, the topics of  productivity and automation 
are becoming foremost priorities in China. This is 
reflected in recent deliveries of  highly automated 
presses from the Rapida 106 series, some of  which 
implement highly specialised configurations, e.g. 
further printing units after coating. In future, too, 
China is set to remain one of  Koenig & Bauer’s most 
important single markets for sheetfed business.

Festive atmosphere: Celebration of  the 200th anniversary of  Koenig & 
Bauer with 200 guests in the Chinese city of  Wuxi.

The guests were able to record personal anniversary greetings before the 
event begin.

Lu Chang An, Vice President of  the Chinese printing industry 
association (2nd from left), congratulated the oldest press manufacturer in 
the world and presented a large-format work of  art as a gift to mark the 
occasion.

Industry discussion panel with seven Koenig & Bauer users from 
different regions of  the country.
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Koenig & Bauer donates to 
Doctors Without Borders

Marking its 200th anniversary, Koenig & Bauer 
requested guests instead of  bringing gifts to make 
a donation to the global aid organisation Doctors 
Without Borders / Ärzte ohne Grenzen e.V. The 
donation sum was then doubled by the printing press 
builder so that the Nobel Peace Prize holder, honoured 
for its emergency medical aid, was presented with a 
donation of  EUR 60,300.

The cheque was ceremoniously presented on 29 
November at the company’s parent plant in Würzburg. 
Claus Bolza-Schünemann, Chairman of  the Board, 
Koenig & Bauer AG, and Dagmar Ringel, head, 
Corporate Communications & Marketing, Koenig 
& Bauer, presented the cheque to Carmen Heeg, a 
seasoned volunteer for Doctors Without Borders 
who has worked in countries like Malawi and Nigeria. 
She emphasised the exceptional nature of  a donation 
of  this scale and thanked Koenig & Bauer profusely: 

“Many, many thanks for your generous donation 
which will enable us continue helping people in need 
across the globe."

Doctors Without Borders provides medical aid 
in crisis and war zones, and in the wake of  natural 
disasters. Founded in 1971, the international 
organisation provides fast, efficient aid without any 
red tape to people irrespective of  their origin, religion 
or political convictions. 

Around 35000 doctors, psychologists, nurses, care 
workers, midwives and logistics experts work for the 

organisation on a voluntary basis in some 70 countries. 
Koenig & Bauer hopes that its donation will help the 
volunteers at Doctors Without Borders in their fight 
against diseases like tuberculosis, treating malnutrition, 
running vaccination campaigns and providing local 
medical and logistic aid to people in need.

Comexi, QuadTech tie up for 
closed-loop colour control

Since 2016, Comexi and QuadTech, Inc have joined 
forces in the investigation and development of  new 
colour control management technologies for the 
flexible packaging industry. After years of  research, 
this close collaboration between the two companies 
has pursued the adaptation of  QuadTech’s Color 
Control with SpectralCam, and its extension from 
paper and label printing to the printing of  flexible 
packaging.

The Color Control with SpectralCam system brings 
significant advantages for standard applications on 
various flexible films. The two global enterprises have 
made progress on increasing brand owners’ awareness 
about the benefits of  this technology.

Early on, Comexi and its Offset Business Unit team 
recognised the clear advantages that the closed-loop 
Color Control system brings to press operators and 
converters in the flexible packaging printing industry. 
As flexible packaging printing typically runs reel-to-
reel, it is not possible for press operators to take a 
printed sample for exact colour check. That was one 
of  the main requirements that the two companies 
recognised, and this drove the implementation 
of  Color Control with SpectralCam for flexible 
packaging printing.

QuadTech’s system brings automated precision 
for achieving colour targets. Spectral-based, closed-
loop colour control means faster, easier color 
OKs, reduced make-ready time and enhanced 
productivity. The innovative SpectralCam is a 31-
channel spectrophotometer that accurately measures 
spectral response over micro colour bars, then 
calculates L*a*b*, ΔE, Density and ΔDensity…all 
at full press speeds. The patented web stabiliser uses 
ISO-conforming black and white reference tiles—a 
constant, known backing—that moves with the 
camera to provide consistent spectral response. Short 
bursts of  pressurised air are used to bring the substrate 
into close proximity with the ceramic backing tiles 

Representing Ärzte ohne Grenzen e.V., Carmen Heeg (on left) accepts 
the symbolic donation cheque from Claus Bolza-Schünemann, chairman 
of  the Board, Koenig & Bauer AG, and Dagmar Ringel, head, 
Corporate Communication & Marketing, Koenig & Bauer AG.
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for precise colour measurement. Patented adaptive 
control methodology adjusts the press to maintain 
accurate control over four-colour process, extended 
gamut and spot colours throughout the run. 

On Comexi’s Offset CI8 running seven-colour 
process, also known as “extended gamut’ printing, a 
spectral system that measures colour is preferred over 
a density measurement. SpectralCam is QuadTech’s 
third-generation spectrophotometer.

Manager of  R&D for Comexi’s Offset Technology, 
Adelbert Schoonman, explains the main challenges 
that the closed-loop Color Control system addresses: 

“All printing processes have their deviations during a 
print run. It is of  great help for each printer when 
they can monitor, automatically correct, and regulate 
the quality of  the colours during the process”. 
In today’s flexible packaging industry, there are 
various systems on the market that simply measure 
colour or density inline, and then show the colour 

variations in a graphical or numerical way to the 
printer. These systems do not then “close the loop” 
by also automatically making colour adjustments. 
Also, when required, the printer can react on the 
provided information during the run, for example 
by making adjustments to viscosity, temperature or 
pressure”. In comparison to flexographic and gravure 
technologies, offset printing technology offers an 
additional parameter that can be used in order to 
control colour consistency automatically, without 
operator intervention.

Ink fountains of  offset presses have a range of  
narrow ink keys across their entire width. The opening 
of  each individual ink key can be remotely controlled 
by the operator, in this way the operator can react on 
local or general colour variations, as they are indicated 
by the colour measuring systems. The ‘closed-loop’ 
Color Control system can make the press operator’s 
corrections by automatically adjusting the ink keys 
based on data provided by the SpectralCam. 

As Schoonman explains: “In the paper printing 
industry, closed-loop control systems are standard 
equipment with a long history of  proven performance 
and, nowadays, are standard equipment on many 
heat-set and cold-set web presses. However, the 
characteristics required in the flexible packaging 
printing, such as measuring through a transparent 
film, and the different characteristics of  packaging 
films—like clarity, gloss or matte finishes, background 
or spot colours—makes closed-loop colour control 
for flexible packaging much more challenging”.

With SpectralCam in combination with the 
advanced web stabiliser system that assures a stable 
and calibrated background for each measurement, 

With the patented web stabiliser, operators can measure substrate and 
base coat opacity on transparent film, opaque film, or paper.

Real-time display of  important print attributes arms press operators with 
valuable information to assess product quality and press performance.

QuadTech’s Color Control with SpectralCam provides closed-loop color 
control—which means faster, easier color OKs, reduced make-ready time, 
and enhanced productivity.
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QuadTech and Comexi deliver an important part of  
the required solution. “Thanks to the collaboration 
between QuadTech and Comexi, we are working 
together to introduce a closed-loop colour control 
system that benefits operators and converters and 
will be of  added value for flexible packaging printers 
using Comexi’s CI8 Offset technology and the whole 
flexible packaging industry”, states Schoonman.

Comexi and QuadTech will continue efforts focused 
on creating new developments that bring advantages 
for standard applications on various flexible films, 
and are working with brand owners to combine the 
use of  colour patches in flexible packaging designs 
to increase their understanding and awareness and, 
at the same time, to create a broader acceptance of  
this innovative technology in the flexible packaging 
market.

PrintReleaf evolves 
reforestation standard

PrintReleaf  has evolved its reforestation 
standard, which outlines operational, financial, and 
organizational requirements for PrintReleaf  global 
forestry partners.  Discussing the recent update, 
PrintReleaf  Founder and CEO Jordan Darragh 
explains: "Recently we marked the culmination of  a 
year-long collaboration with the University of  Colorado 
Masters of  the Environment Program, resulting in 
the PrintReleaf  Standard, version 2.0.  The primary 
additions include new detailed methodologies for 
PrintReleaf  field audits, including drone photography 
and videography.  The PrintReleaf  Standard is an 
open and public document established by leading 

print and forestry experts.  It outlines the minimum 
requirements for certification as a PrintReleaf  global 
forestry partner, as well as the verification process to 
ensure survivability of  all newly planted forests.  In 
addition, the PrintReleaf  Standard also defines third 
party audit and verification processes, which are 
administered by SGS International.  The PrintReleaf  
reforestation standard ensures that the viability and 
survivability of  trees planted by PrintReleaf  global 
forestry partners is accurate and authentic. Version 
2.0 of  the PrintReleaf  reforestation standard is 
available for review on the PrintReleaf  website, www.
printreleaf.com." 

Associate Professor Joel Hartter, faculty director 
of  the University of  Colorado Boulder Masters of  
the Environment Program, commenting on the 
PrintReleaf  collaboration, says: "The Masters of  
the Environment program benefits greatly from 
participation with companies like PrintReleaf.  Our 
students and faculty appreciate the opportunity to 
work with companies actively seeking to improve the 
environment and address environmental sustainabi-
lity head-on.  The PrintReleaf  program is particularly 
useful because the company has a global initiative, 
using reforestation projects around the world." 

The University of  Colorado Boulder Masters of  
the Environment is a program that partners with 
units and disciplines across the Boulder campus 
as well as external organisations. It is a 17-month 
graduate degree program designed for professionals 
seeking an edge in today's competitive marketplace 
and focusing on leadership, problem solving, and 
application.  Collaborations such as that with 
PrintReleaf  offer students the opportunity to 
participate directly in the development of  real-world 
environmental initiatives.  

PrintReleaf  creates a global sustainability standard 
by certifiably guaranteeing to re-leaf  the paper 
consumption of  PrintReleaf  customers.  PrintReleaf  
is the only technology platform that measures 
customers' paper usage and certifiably reforests that 
usage on an equivalent basis.  The patented PrintReleaf  
technology not only tracks paper consumption, but 
also monitors PrintReleaf  reforestation partners to 
ensure fulfillment.  Market-leading companies with 
a passion for the environment and a progressive 
concern for advancing environmental stewardship, 
together with their customers, rely on PrintReleaf  to 
provide a nexus of  partnerships involving forestry, 
technology, and business.

SpectralCam’s smart spectrophotometer technology enables the system to 
quickly detect and analyze printed micro color bars at full press speeds.
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PrintReleaf partners 
with PRT Group

PrintReleaf  has partnered with PRT Group, a 
major mailing house and commercial printer based in 
Italy.  Discussing the partnership, PrintReleaf  Founder 
and CEO Jordan Darragh says:  "Our partnership 
with PRT Group marks the further expansion of  
the PrintReleaf  franchise into Europe.  The PRT 
Group will integrate the PrintReleaf  API into 
their proprietary business critical mail software 
platforms – MyMailHouse in the United States and 
PostaPronta, which operates in Italy, France, Spain, 
The Netherlands, and Japan.  We are pleased that the 
PRT Group recognises the value and simplicity of  
our API through which they can easily scale certified 
paper reforestation."

The PRT Group provides solutions to companies 
in the business communication market, offering a 
variety of  solutions with high technology content and 
an emphasis on international communication.  PRT 
Group technology services include data formatting, 
document  composition,  postal services , and direct 
mailing, with platforms and services also customized 
for individual customer needs.  

Koenig & Bauer, Esko 
strengthen partnership

Koenig & Bauer and Esko, both global leaders 
in the field of  packaging printing, recently agreed 
to further strengthen their partnership. To this end, 
colour management and workflow solutions from 
Esko were installed at the Koenig & Bauer demo 
centre in Radebeul and are available with immediate 
effect for live presentations to interested customers.

As a solution provider to the packaging industry, 
Koenig & Bauer sees Esko as a strong partner when 
it comes to process-integrated workflow solutions. 
Accordingly, it is pleased to be able to show users 
the Equinox colour management technology, which 
enables printing with an extended colour gamut, with 
the necessary RIP architecture being provided by 
Esko’s Imaging Engine. One of  the benefits of  an 
extended colour gamut is that printers are spared the 
constant wash-ups which accompany the use of  spot 
colours. Job changeover processes are accelerated 
and extra production time is gained.

This is an especially interesting option for packaging 
printers. A growing number of  brand owners are 
today accepting the use of  an extended colour gamut 
as an alternative to company- or product-specific 
spot colours. It is thus all the more important for 
both companies to present practically integrated 
pre-press and print solutions which meet the highest 
quality standards. 

After all, a wider gamut alone is not sufficient; 
for the overall process, the absolute stability of  all 
relevant parameters in print is also imperative. With 
its advanced measuring and control systems, Koenig 
& Bauer here offers ideal prerequisites for a stable 
process even over long runs and for repeat jobs.

Packaging printers who come to the Koenig 
& Bauer customer centre can in future not only 
become acquainted with the latest print and finishing 
technologies, but also obtain a more comprehensive 
overview of  the integrated process and the range of  
workflow solutions for packaging production. 

Esko will likewise be using the new presentation 
opportunities in Radebeul to inform its own 
customer base. The first joint activities of  the two 
companies are already planned within the framework 
of  the Print & Postpress Innovation Days which are 
to be held at KBA-Sheetfed in Radebeul from 29th 
November to 1st December.

The Koenig & Bauer customer centre is now able to demonstrate colour 
management solutions for printing with an extended colour gamut from 
Esko.
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PrintReleaf to demonstrate 
reforestation technology

PrintReleaf  has announced it will demonstrate 
its latest reforestation technology at EFI Connect 
2018.  Discussing the company's participation in EFI 
Connect 2018, PrintReleaf  founder and CEO Jordan 
Darragh says: "At Print 17 in Chicago, PrintReleaf  
was rolled out to the commercial printing market and 
our collaboration with EFI was announced.  At EFI 
Connect 2018 in Las Vegas, January 23-26, PrintReleaf  
will show how commercial and package printers 
can effortlessly offer their customers reforestation 
services.  This popular technology has been proven in 
the managed print services environment, and is now 
ready for broad implementation in the commercial 
printing market."

QuadTech strengthens 
bond with partner

QuadTech Inc. and ColorConsulting have announ-
ced an expanded partnership for managing the growth 
of  QuadTech’s global network of  ColorTrack dealers. 
Under the formal agreement, ColorConsulting will 
leverage their colour workflow and ink expertise to 

manroland India has announced the successful 
installation of the IDSmon Komori System 38 Press at 
Kala Jyothi Printers in Hyderabad. manroland India  
bagged the project in April this year. This is the first 
installation of IDSm in India. 

When manroland India participated in WAN IFRA India 
held in Chennai in September, the main thrust areas 
were Pecom – X upgrades, Market  X, Maintellisence, 
IDSm/ IDSµ, Printservice – manroland/ non manroland 
and Printcom. 

Manroland also sponsored Plant visit at The Times 
Of India Plant in Chennai in the WAN IFRA India 
2017. Around 70 delegates attended the presentation 
made by Sudeep Bhattacharjee, MD, manroland India. 
manroland was present as a major global equipment 
manufacturer. 

IDSmon Komori System installed at Kala Jyothi 

prepare and support regional ColorTrack dealers 
and global ink manufacturers, ultimately helping 
individual printers get the most out of  QuadTech’s 
technology and software. QuadTech will continue to 
focus on OEMs and Consumer Product Groups, as 
their color management needs are unique and vary 
widely across markets.

ColorConsulting, nominated as colour experts on 
the ISO TC130 working group, is well-positioned 
to manage sales, onsite training, and service with 
QuadTech’s ColorTrack dealers. QuadTech and 
ColorConsulting are actively seeking to add more 
local packaging industry dealers with colour workflow 
expertise to their network of  authorized dealers. The 
dealers will be trained on QuadTech’s ColorTrack 
software and InkWeigh weighing solution, and have 
the benefit of  ColorConsulting’s connections to ink 
manufacturers.

ColorTrack is a special colour management software 
for flexo and gravure packaging applications, and a 
highly adaptive ‘colour expert in a box’ solution for 
packaging printers. With a variety of  options for 
hand-held and inline configurations, the software 
facilitates fast, accurate press-side correction of  ink 
formulations. Without any hardware modifications 
to the press, ColorTrack automates the process of  
delivering absolute consistency from press-to-press, 
shift-to-shift, and plant-to-plant. 

The IDSmon Komori System 38. < Ph
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joined Kumudam, the Tamil weekly, as a member of  
the editorial desk in 1953, and worked for the journal 
as assistant editor and deputy editor till 1990.

Charukesi, Tamil writer and journalist, says that 
Sundaresan had even worked for Kalkandu, another 
Tamil journal, for a few years before joining Kumudam. 
A prolific writer, Sundaresan authored over 1000 
short stories and two dozen novels. His main fictional 
characters were Appusami and Seetha Patti, whose 
images were ably produced by cartoonist Jayaraj.

While Sundaresan’s hilarious pieces were published 
under the name of  Bhakkiyam Ramasami, his serious 
works were published under other pen names, such 
as Mrinalini, S. Vijayalakshmi and Vanamali. He was 
considered to be a part of  the ‘trio’ who had written 
answers to readers’ questions under the popular 
column Arasu Pathilgal of  the Tamil weekly, the other 
two being S.A.P. Annamalai and Ra.Ki. Rangarajan.

Sundaresan’s commentary on the Bhagavad Gita 
was written in such a way that enabled ordinary 
people to follow the scripture. Another novel of  his, 
Poongaatru, dealt with a veena maestro, and he was 
helped by his relative, flautist N. Ramani Sundaresan, 
in writing the piece of  work, which drew appreciation 
from violin maestro Lalgudi G. Jayaraman,  Charukesi 
points out.

 (Courtesy: The Hindu)

Journalist shot dead by 
unidentified assailants

Naveen Gupta, a Kanpur-based journalist, was 
recently shot dead by unidentified assailants on 
a bike in Bilhaur, Kanpur. Gupta succumbed to 
his injuries on the way to the hospital. Gupta was 
a contributor for Hindustan, a leading Hindi daily. 
The incident came days after a Tripura journalist, 
Sudip Datta Bhawmick, was allegedly shot dead by 
a Tripura State Rifles personnel at the headquarters 
of  2nd Battalion in RK Nagar, around 30 km from 
Agartala, on November 21.

Similarly, another journalist from Tripura, Santanu 
Bhaumik, was allegedly beaten to death by tribal 
party cadres while he was covering a clash between 
the Indigenous People’s Front of  Tripura (IPFT) 
and the Tripura Rajaer Upajati Ganamukti Parishad 
(TRUGP) in Mandai, on September 20. Journalist 
and activist Gauri Lankesh was shot dead outside her 

Andolana editor Rajashekar Koti 
passes away

Rajashekar Koti, senior journalist and 
editor of  Andolana, a Kannada daily, 
passed away on November 23 after 
suffering a massive heart attack. He was 
71. A native of  Huilagol near Gadag, 

Koti hailed from a family of  landlords who 
later settled down in Mysuru.

Popularly known as Koti in the media circles 
and by his readers, he was a staunch progressive 
espousing socialist as reflected in the news columns 
of  Andolana, which gained popularity in the Mysuru 
and surrounding areas, and which he launched in 
Mysuru in 1972. He began his journalistic career 
with Prapancha and Vishwavani publications (now 
defunct) before launching Andolana

Koti drew inspiration from several socialists and 
litterateurs. His daily covered the events associated 
with JP Movement threadbare, when socialist leader 
Jai Prakash Narayan was at the helm but stopped 
operations during the Emergency after raising a voice 
against it. Koti inspired several youth and his daily has 
large following in Mysuru, Chamarajanagar, Kodagu, 
Hassan and Bengaluru rural districts. Koti associated 
himself  with many social welfare organisations to 
help the disabled and all those in need.

A member of  the Karnataka Media Academy and a 
recipient of  many awards, Koti was a strong patron 
of  sports. The last rites were performed without any 
religious rituals in deference to his sentiments and 
beliefs, but Koti was accorded a guard of  honour 
after which the cremation took place

       (Courtesy: The Hindu, NewsKarnataka.com)

Humourist Ja Ra Sundaresan no 
more

Senior Tamil journalist, writer and 
humourist Ja Ra Sundaresan died after a 
brief  illness. He was 87, and is survived 
by his wife and three sons. Born in 
Jalakantapuram of  Salem District in 

September 1930, Sundaresan, who assumed 
the pseudonym of  Bhakkiyam Ramasami, 

Rajashekar 
Koti.

Bhakkiyam 
Ramasami.
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Bengaluru residence by unidentified men on a bike 
on September 5.

In the latest World Press Freedom ranking 
released in April, India was ranked 136 among 
180 countries, indicating the dismal conditions in 
which Indian journalists work.

Ravish Kumar bags Ramnath 
Goenka Journalism Award

Ravish Kumar, senior executive editor, NDTV India 
won the Ramnath Goenka Excellence in Journalism 
Award in Hindi broadcast category and Congress MP 
Shashi Tharoor won the award for his book, An Era 
of  Darkness: The Age of  British Empire in India. While 
Rahul Kotiyal of  Satyagrah.scroll.in received the 
award in the Hindi print category, Reshma Sanjeev 
Shivadekar of  Loksatta won the award in the Regional 
Language category.

Vice-president M Venkaiah Naidu, who was the 
chief  guest at the function, handed over the awards 
to 27 winners – in 25 categories, including print and 
broadcast – for outstanding work done in 2016 during 
the 12th edition of  the Ramnath Goenka Excellence 
in Journalism Awards held recently in Delhi. 

The winners were chosen by an eminent jury who 
scrutinised over 800 entries. The jury members 
included former Supreme Court Judge B.N. Srikrishna, 
HDFC Chairman Deepak Parekh, former Chief  
Election Commissioner S.Y. Quraishi and senior 
journalist Pamela Philipose.

The Express Group instituted the Ramnath 
Goenka Excellence in Journalism Awards in 2006 as 
part of  the centenary year celebrations of  its founder, 
Ramnath Goenka. Over the years, the awards have 
become the gold standard of  journalism honours in 
India, the ultimate recognition that every outstanding 
journalist working in the country searches for today. 

The awards, which come with a trophy and a 
reward of  Rs 1 lakh to each of  the winners, aim to 
celebrate excellence in journalism, recognise courage 
and commitment and showcase the outstanding 
contributions of  journalists from across the country.

Here is the full list of  winners:
PRINT 

Reporting From J&K And The Northeast: 1. 
Abhishek Saha, Hindustan Times 
Hindi: Rahul Kotiyal, Satyagrah.scroll.in  2. 
Regional Languages: Reshma Sanjeev Shivadekar, 3. 
Loksatta
Environmental Reporting: Jimmy Philip, 4. 
Deepika Daily
Uncovering India Invisible: S.V. Rajesh, 5. Malayala 
Manorama
Business & Economic Journalism: Utkarsh 6. 
Anand, The Indian Express
Political Reporting: Muzamil Jaleel, 7. The Indian 
Express
Sports Journalism: Qaiser Mohammad Ali, 8. 
Outlook
On The Spot Reporting: Shubhajit Roy, 9. The 
Indian Express
Investigative Reporting: Ritu Sarin, P V Iyer, Jay 10. 
Mazoomdar, The Indian Express
Feature Writing: Sangita Barooah Pisharoty, 11. 
The Wire
Foreign Correspondent Covering India: Ellen 12. 
Barry, The New York Times
Commentary And Interpretative Writing: Tamal 13. 
Bandyopadhyay, Mint
Civic Journalism: Chaitanya Marpakwar, 14. Mumbai 
Mirror
Photo Journalism: Waseem Andrabi, 15. Hindustan 
Times

BROADCAST
Reporting From J&K And The Northeast: 1. 
Moumita Sen, India Today
Hindi: Ravish Kumar, NDTV India2. 
Regional Languages: Dinesh Akula, TV5 News3. 
Environmental Reporting: No winner4. 
Uncovering India Invisible: Manogya Loiwal, 5. 
TV today
Business & Economic Journalism: Harshada 6. 
Sawant, CNBC Awaaz
Political Reporting: Ashish Singh, News X7. 
Sports Journalism: Bipasha Mukherjea, TV 8. 
Today
On The Spot Reporting: Ashish Sinha, India 9. 
News
Investigative Reporting: Sreenivasan Jain, 10. 
NDTV 24×7
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Winners of Digital Media Africa 
Awards 2017 announced

WAN-IFRA's Digital Media Awards provide a 
snapshot of  planetary best-practice across the news 
media industry, and the second African Digital Media 
Awards competition put the finest African media 
projects on centre stage.  Innovation, interactivity, and 
energy proved the hallmarks of  an inspiring range 
of  media. The awards, presented by WAN-IFRA, 
the World Association of  newspapers and news 
publishers, recognise publishers who have adopted 
digital media and mobile strategies as part of  their 
total product offering to meet the major changes in 
how people consume news and information today.

1. Best News Website
BusinessLive, by Tiso Blackstar Group, 

Johannesburg, South Africa: BusinessLive is a major 
move by Tiso Blackstar to bring all its business 
media titles under one roof.  The site combines 
paid subscription, freemium, and free content and 
impressed the judges with its fully responsive design 
and rich media content. As one judge put it; “This 
is a beautifully designed website that is a pleasure to 
use on phone and on desktop.”

Runner-up: Second Netwerk24, by Media24, Cape 
Town, South Africa

2. Best in Lifestyle, Sports or Entertainment 
Website

W24, by Media24, Cape Town, South Africa: Of  
all the positive comments from the judges, the word 
‘fresh’ came up repeatedly for W24 which is exactly 
what's needed from a site appealing to “millennial 
women with a flair for fashion and a passion for 
all things lifestyle.”  Easy, natural navigation and 
engaging content saw the site score strongly with the 
panel.

Runner-up: KenyaBuzz, by Nation Media Group, 
Nairobi, Kenya

3. Best Use of  Online Video
Gupta Leaks Video Series by Chronicle Productions, 

Cape Town, South Africa: A topical, hard-hitting 
subject in South Africa got the video treatment from 
Chronicle Productions with a result that impressed 
with its “irreverent, intelligent style and … lovely 

use of  video effects, excellent graphics, and good 
lighting.”

Runner-up: MOJO: 16 Days of  Activism, by 
Independent Media (Pty) Ltd , Cape Town, South 
Africa

4. Best Data Visualisation
Deadly Force Database, by Nation Media Group, 

Nairobi, Kenya: The project takes a theme familiar 
from US investigations into homicide, and brings it 
home to Kenya with a powerful emphasis on naming 
each victim; in the process translating faceless 
statistics back into individuals. 

Runner-up: Only one in 48 applicants gets 
admission to study medicine, by Media Trust Ltd., 
Abuja, Nigeria

5. Best News Mobile Service
News24 Edge, by Media24, Cape Town, South 

Africa: News24 is a long-established premium online 
news source and News24Edge seeks to move the 
game on a step with increased personalisation, 
artificial intelligence, and user interaction. That, 
combined with “ease of  use and intuitiveness”, clearly 
impressed the judges.

Runner-up: Nation News App, Nation Media 
Group, Nairobi, Kenya

6. Best Lifestyle, Sports or Entertainment 
Mobile Services

GQ Magazine/website, by Condé Nast Independent 
Magazines, Cape Town, South Africa: The South 
African take on GQ magazine impressed with its 
“fresh and contemporary look" as well as a recent 
re-design that shows its ambitions in the use of  
augmented reality and 3D.

Runner-up: W24, by Media24, Cape Town, South 
Africa

7. Best Innovation/New Product
News24 Edge, by Media24, Cape Town, South 

Africa: Another accolade for the Cape Town team, 
as News24 Edge won again in the New Product 
category thanks to an approach neatly summed up 
by one judge as “strong news content married to an 
excellent app.”

Runner-up: Nation Messenger Bot, by Nation 
Media Group, Nairobi, Kenya
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8. Best in Social Media Engagement
BBC Media Action Sierra Leone - Facebook page, 

by BBC Media Action, Freetown, Sierra Leone: 
Showing the possibilities of  social media to break 
the mold in the typical media landscape, the winner 
(and runner-up) of  the Social Media Engagement 
category were projects from out of  the African media 
mainstream. While the BBC needs no introduction, 
BBC Media Action in Freetown does not normally 
get much international attention and its Facebook 
page was inspired by the need to give a voice to a 
country still rebuilding from a civil war and the 2014 
Ebola outbreak. Judges were impressed and inspired 
by short films about “ordinary Sierra Leonians doing 
extraordinary things”, about the page's celebration 
of  life, and its energetic response to community 
comments.

Runner-up: AFRICARTOONS Advancing 
Freedom of  Expression through Editorial Cartoons , 
by Africartoons, Johannesburg, South Africa

9. Best Digital Advertising Campaign 
(including Branded Content)

Men's Health (www.mh.co.za), by Media24, Cape 
Town, South Africa: “A great concept well executed 
across a number of  channels [that] makes excellent 
use of  user-generated content”, was one judge's 
comment, “a strategically, well-designed and creative 
campaign exploiting the massive potential that lies 
in social media platforms”, was another. A socially-
driven campaign with a clear target group and 
consistent messaging that has all the makings of  a 
stand-alone brand (#beastmode), this project showed 
the way in terms of  slick marriage of  client branding 
and concept.

Runner-up: Business Daily Relaunch, by Nation 
Media Group, Nairobi, Kenya

10. Best Innovation to Engage Youth 
Audiences

MyNetwork, by Nation Media Group, Nairobi, 
Kenya: The East African media giant beat off  strong 
competition for this category – which arguably 
represents the key to any publisher's future success. 
Judges love the combination of  calls to action, digital, 
and social media which work together to bring the 
medium to life. “The use of  WhatsApp and custom 
channels on Twitter and Facebook encourages 
continued and focussed engagement...well thought 

out, well executed, really engaging and a positive 
investment in their market.”

Runner-up: Project Rise, by Media24, Cape Town, 
South Africa

Dainik Bhaskar largest 
circulated multi-edition daily

The largest number of  publications registered in 
any Indian language is Hindi followed by English. 
Also, registered publications witnessed a growth of  
3.58 per cent growth with Uttar Pradesh leading 
the list of  largest number of  registered publications 
followed by Maharashtra. Both the findings were 
revealed by the latest Registrar of  Newspapers for 
India (RNI) annual report, Print in India 2016-17, 
launched on December 15, 2017.

According to the report, there are 114820 number 
of  registered publications. Out of  all the Indian 
language registered publications, Hindi language has 
most number of  publications followed by the English 
language with numbers standing at 46827 and 14365, 
respectively. In 2016-17, 4007 new publications were 
registered and 38 publications were ceased, said the 
report. Dainik Bhaskar is reported to be the largest 
circulated multi-edition daily followed by The Times of  
India with circulation figures of  4736785 and 4268703, 
respectively.

The report lists the following: 
The largest circulated daily: Ananda Bazar Patrika, 
Bengali, Kolkata: 1116428
The second largest circulated daily: The Times of  
India, English, Delhi: 956054
The largest circulated Hindi daily: Punjab Kesari, 
Jalandhar: 714888
The largest circulated multi-edition daily: Dainik 
Bhaskar, Hindi (46 editions): 4736785
The second largest circulated multi-edition daily: 
The Times of  India, English (33 editions): 4268703
The largest circulated periodical: The Sunday Times 
of  India, English / weekly edition, Delhi: 835269
The largest circulated periodical in Malayalam: 
Vanitha / fortnightly edition, Kottayam: 647104

(Courtesy: exchange4media.com)
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HostingJournalist.com (https://hostingjournalist.com), a fast-growing global daily news portal attracting 
has targeted visitors from around the world within the cloud, hosting and data centre business segment, 
announced a strategic alliance agreement with OnlineTalentLab BV – a Dutch web development company 
focused on digital publishing innovation with its cross-border business operations in the Netherlands as 
well as Germany. OnlineTalentLab is part of a family of global media brands owned by international media 
entrepreneur Donald Wiedemeyer. 

The first result of the strategic alliance with OnlineTalentLab BV is the re-launch of the HostingJournalist.
com daily news portal including a new logo and colour schemes as well as a variety of added editorial and 
advertising features, with new display banner advertising as well as native advertising (content marketing) 
options. Next to the new platform deployment with high levels of social media integration, the website 
release includes YouTube-based company video feeds. This way, HostingJournalist.com expects to further 
improve the overall visitor experience as well as the visitor time spent on their website. It would also 
provide cloud, hosting and data center industry companies the opportunity to significantly improve 
the visibility of their corporate videos and reach target audiences, with videos already posted on their 
YouTube company channels. 

Founded in 2013, HostingJournalist.com is a global technology niche news portal focusing on cloud, 
hosting and data center services. With its daily news feed, seven days a week, as well as in-depth 
interviews and opinion articles, HostingJournalist.com is aiming its highly targeted online media services 
at visitors around the globe. The media outlet continues to show strong readership growth across the 
world and has a strong geographical audience reach in the United States, Israel, and Western Europe.  The 
added editorial and advertising features on the re-launched HostingJournalist.com news portal further 
include: a specific form where industry experts can upload their expert blogs; cloud, hosting and data 
center industry events; newsletter subscription; a searchable company directory with map visuals for 
data center locations (soon to launch); and more. 

The strategic alliance with OnlineTalentLab BV, part of a family of global media brands owned by 
international media entrepreneur Donald Wiedemeyer, located in Bemmel, the Netherlands, would 
enable HostingJournalist.com to instantly add a wealth of innovative publishing know-how and online 
development skills to bring the global operations of this daily online news portal to the next level.
“Since 2013, we’ve managed to grow the HostingJournalist.com news portal to over 20000 unique 

monthly visitors globally and more than 200000 monthly page views, while attracting targeted visitors 
from a wide range of different countries throughout the globe,” says Koen Stegeman, editor-in-chief and 
founder of HostingJournalist.com. “Most of our visitors come from the US, Israel and Western Europe, but 
we’re aiming for true global reach. The alliance with Donald Wiedemeyer and OnlineTalentLab provides 
us the opportunity to add instant innovative digital publishing power. Besides that, we also plan to invest 
in added power for our hosting and SEO infrastructure to further enhance the HostingJournalist.com 
reader and advertiser experiences.”
“As most of the media brands we own are focused on global niches and rich content with high added 

value, I know exactly what the value is of a highly targeted technology news portal with global reach 
like the HostingJournalist.com brand,” said Donald Wiedemeyer. “With the right infrastructural and 
operational investments, I expect the HostingJournalist.com brand to significantly enhance their reach 
as well as its reader satisfaction and advertiser fulfillment, and soon become a top-5 player in its niche 
worldwide. The editorial and advertising features added today and new features to be launched in the 
near future will allow IT marketers worldwide to effectively establish and enhance their brand building 
and sales enablement efforts within the cloud, hosting and data center space.”

Founded and managed by some publishing industry veterans, HostingJournalist.com is a fast-growing 
news platform with a targeted global audience - engaging CXOs, IT Directors, as well as IT and business 
professionals within the global cloud, hosting and data centre industry. 

HostingJournalist.com ties up with Online TalentLab BV
<
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Best Practices in Newspaper Production 
was the subject of a RIND seminar 
conducted on November 24 at                               

PII-RIND. 
Providing “the big picture about the state of 

printing industry worldwide, Prabhu Natrajan, 
research engineer, WAN-IFRA South Asia, 
spoke about trust being the new currency, 
the shift in focus (by newspapers) to the 
local community, and the push-back against 
ad technology and duopoly (Facebook and 
Google). 

P.G. Viswanathan, manager - Production, 
The Hindu, made a presentation on newsprint 
handling and waste management, efficient 
way of storage and handling, storage area 
requirements, and waste reduction and 
management. 

V.S. Narayanan, general manager - Technical, 
Dinamalar, dwelt at length on effective 
maintenance and SOPs in a printing press, 
backed by some stunning pictures. 

Julian Felix, plant head, The Times of India, 
Chennai, addressed the issue of “responsible 
printing” – green practices to avoid waste, 
pollution and carbon emission. He also 
provided instances of how The Times of 
India had successfully adopted eco-friendly 
initiatives in print production. 

Printing press executives from Ananda 
Vikatan, Dinamalar, Malayala Manorama, 
The New Indian Express, The Hindu and The 
Times of India attended. Sashi Nair, director, 
PII-RIND, welcomed the gathering and 
moderated the programme. 

Some of the seminars conducted in recent 
months by RIND include: Running a Web 
Offset Press - Best Practices, Printing Plant 
Maintenance, CtP Systems in Newspaper 
Production, Newsprint and News Ink in 
Newspaper Production, and Environmental 
Management of Printing Plants. 

RIND seminar focuses on best practices 
in newspaper production

<

Speakers (clockwise, from top left): Prabhu Natrajan, 
P.G. Viswanathan, V.S. Narayanan and Julian Felix. Shots of 
participants taken during the course of the daylong session 
(below).

Ph
oto

s: 
 P

II
-R

IN
D



EVENTS CALENDAR

53January 2018 SurveyRIND

January MarchFebruary

2018

March 5-6, organised by WAN-
IFRA, in Chennai: Excellence in 
Newspaper Print Production. 
More details from vijayalakshmi.
murali@wan-ifra.org

March 20-22, organised by WAN-
IFRA, in Berlin, Germany: eRev 
Exec Programme. More details 
from cecilia.campbell@wan-ifra.
org 

April

January 16-17, organised by WAN-
IFRA, in Singapore: Editorial 
Analytics for New Media. More 
details on WAN-IFRA website

January 23-24, organised by 
WAN-IFRA, in New Delhi: 
Search Engine Optimisation 
Techniques. More details from 
vijayalakshmi.murali@wan-ifra.org

January 26: Call for entries for 
INMA Global Media Awards. 
More details fromawards@inma.
org/priya.marwah@inma.org

January 31: Deadline for availing 
early bird discount for 14th 
Printpack India scheduled for 
February 1-6, 2019 at India Expo 
Centre, Greater NOIDA, NSR. 
Visit IPAMA website for more 
information

January 31: WAN-IFRA Webinar 
Series. Registration necessary. 
Visit the WAN-IFRA website for 
information. 

April 10-11, organised by WAN-
IFRA, in Copenhagen, Denmark: 
Digital Media Europe 2018. More 
information from angela.pontes@
wan-ifra.org and virginia.melero@
wan-ifra.org

April 12-13, organised by WAN-
IFRA, in Copenhagen and Oslo: 
Study Tour – Revenue Innovators 
in Scandanavia. More information 
from nicole.frankenhauser@wan-
ifra.org

April 24-26, organised by WAN-
IFRA, in Bali, Indonesia: Publish 
Asia 2018. More information from 
wilson.leong@wan-ifra.org and 
kimberly.lim@wan-ifra.org 

April 26-27, organised by WAN-
IFRA, in Hyderabad: Attracting 
Millennials to News Sites. More 
information from vijayalakshmi.
murali@wan-ifra.org

February 7, organised by WAN-
IFRA, in Mumbai: Big Data for 
Journalist. More information from 
vijayalakshmi.murali@wan-ifra.org

February 7, organised by WAN-
IFRA, in Mumbai: Paid Content 
Business Models. More 
information from vijayalakshmi.
murali@wan-ifra.org

February 7-9, organised by 
WAN-IFRA, in Mumbai: Digital 
Media India 2018. M ore details 
fromsureshbaby.kr@wan-ifra.org  
and vijayalakshmi.murali@wan-ifra.
org

February 22-24, organised by 
FESPA, in Bangkok, Thailand: 
FESPA Asia 2018. Details on the 
FESPA website

February 28 – March 1: organised 
by WAN-IFRA, in Dubai: Middle 
East Digital Media Awards 2018. 
More details from christin.herger@
wan-ifra.org 

February 28 – March 2: organised 
by News Media Alliance, in San 
Diego, US: Adxchange 2018. 
More information from registrar@
newsmediaalliance.org
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Advertisement Tariff
Full Page:  
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Half Page:  

B&W   Rs. 3,000
Colour   Rs. 6,000

(Plus 5% GST)

Overseas
Full Page : USD  450

Half Page : USD  250

(Plus 5% GST)

Mechanical Details 
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Visit www.pressinstitute.in

Annual Subscription
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12 Issues  Rs. 600

36 Issues  Rs. 1,500

Overseas : 
USD  50

Yes, digital publishing is here to stay

Tablets might still be a niche market in India, but they are a rapidly growing and promising 
new media channel for newspaper publishers. Digital publishing to tablets is another step 
in the ongoing evolution of the media industry. This change forces publishers to define 
an effective multi-channel publishing strategy, enabling them to effortlessly address any 
channel and to monetise new channels such as tablets successfully. A special report by 
Stefan Horst
                                               
                    >>> more

Dinamalar surges forward on the new media front

A 60-year-old newspaper has adapted and moved with the times, and moved quickly.  Its 
Web site attracts more than two million unique visitors and more than 190 million page 
views a month; its iPhone, iPod and iPad applications have recorded a substantial number 
of downloads and page views, with various apps being made available on the Android 
platform as well. All run and managed by a small team that is highly focused on delivering 
value to users as well as clients, and it has paid off well. Sashi Nair reports on the Dinamalar 
new media success story

                 >>> more
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